MUHUCTEPCTBO CEJILCKOI'O XO35MCTBA
N ITPOJJOBOJILCTBUA PECITYBJIMKU BEJIAPYChH

I''TABHOE YIIPABJIEHME OBPASOBAHNA,
HAYKU 1 KAAPOBOU INOJINTUKN

Yupexaenune o0pazoBaHUs
«BEJIOPYCCKAA I'OCYJAPCTBEHHAA
OPJIEHOB OKTSIBPHCKOI PEBOJIFOLIUA
U TPYJOBOI'O KPACHOI'O 3HAMEHU
CEJIbCKOXO3SIMCTBEHHA S AKAJIEMUS»

M. H. I'aBpuiiosa, B. B. ®omenko

AHTJIUNUCKHUU A3BIK
BASIC ECONOMIC CONCEPTS

Tlocobue
0714 CMy0eHmo8, 00yYarWuxcsa no CneyuaibHOCmu
VenyOneHH020 8blcuLe20 0OPA306aAH s
7-06-0311-01 Dxonomura

Topxu
BI'CXA
2024



YK 804.0(072)
BBK 81.2Anrn
I'12

Pexomendosano memoouueckoii komuccuetl
no COYUANbHO-2YMAHUMAPHBIM U TUHSBUCTHUYECKUM OUCYUNIUHAM
22.05.2024 (npomoxon Ne 9)
u Hayuno-memoouueckum cosemom bI'CXA
29.05.2024 (npomoxon Ne 9)

ABTODBIL:
crapwuil npenonasarens M. H. ['agpunosa;
craplluil npenojaasarens B. B. @omenxo

PenieH3eHTHI:
KaHJUAAT [IeJarOrTHYECKUX HayK, JOUEeHT B. I bpuuuxosa
(YO «MuHCKHH ToCyJapCTBEHHBIH TMHIBUCTUYECKUN YHUBEPCUTET);
IIpenoaaBaTellb UHOCTPAHHOIO sA3bIKa E. B. Bepiomuna
(1Y O «['pomHeHCKHI KOJUTEIK OM3HECA U MIpaBa)

I'aspunosa, M. H.
ri2 Awnrmumiickuid  si3pIk.  Basic  economic concepts : mocobue [
M. H. I'aBpunoga, B. B. ®omenko. — 'opku : BICXA, 2024. - 108 c.
ISBN 978-985-882-513-3.

IlpuBeneHBI TEKCTBI OKOHOMHYECKOW TEMAaTHKH I Pas3BUTHS HABBIKOB
MOHCKOBOTO M TPOCMOTPOBOro uTeHus. [locobue 3HAKOMHT CTYICHTOB ¢ OCHOBHBIMH
9KOHOMHYECKHMH 3aKOHAMH M TEPMUHOJIOTHYECKOH JIEKCHKON, OCOOCHHOCTSIMH
MEX/{yHapOIHON TOPTOBIIH.

Jlnst CTYIeHTOB, OOYYAIOUIMXCSl 110 CHELHANbHOCTH YIITyOJICHHOTO BBICIIETO
obpasoBanus 7-06-0311-01 DxoHomuKa.

YK 804.0(072)
BBK 81.2AHra

ISBN 978-985-882-513-3 © YO «benopycckas rocy1apcTBEHHAs

CeJIbCKOXO03SMCTBEHHAs aKkageMus», 2024



BBEJIEHUE

JlaHHOE y4eOHO-MeToquuecKoe mocoOue npeHa3sHauYeHo ISl CTYJeHTOB
9KOHOMHYECKOTO (hakynpTeTa crenuaibHocTd 7-06-0311-01 DxoHOMUKA.

Llens y4eOHO-METOIMYECKOTO IOCOOMS — 0O0ecleuuTh OBIAJICHHUE
CTyJIEHTaMU OCHOBHOH aHIJIMHCKON TEPMHHOJIOIHMEN MO CHELMAIBHOCTH U
MOJTOTOBUTh WX K YTCHHIO OPHTHHAJIBHON JHTEpaTypsl SKOHOMHYECKOH
TeMaTHKH, C(HOPMHUPOBATH Y CTYIACHTOB YMEHHS BIYMYHBOTO UTCHHS
TEKCTOB II0 CHEIHAIBHOCTH C TIOJIHBIM H3BIICUEHHUEM W HHTEpIIpeTaIei
nHPOpPMANNH, a TaK)Ke Pa3BUTh YMEHHS OBICTPOTO UTEHUS, HAIPABICHHOTO
Ha TMOWCK HYXXHBIX JaHHBIX M COCTABJICHHEC OOIIEro MpPEJCTABICHUSA O
MMPOYUTAHHOM.

B ocHOBY 1moco0ust 1osio)keHa clucTeMa ayTeHTUYHBIX TEKCTOB. YueOHO-
MeToandeckoe mocobue cocTouT u3 15 pasmenoB. Kaxnaeiid pasmen
BKJIIOYaeT JiBa TekcTa — A u B, cHaOXeHHBIX CIIOBapeM U CHEIHAIBHO
pa3paboTaHHBIMH YTIPAKHEHUSIMU.

[IpenTekcToBrle yHpaKHEHUS HAIPABICHBI HA CHATHE S3BIKOBBIX
TPYAHOCTEH, BKIIOYAIOT 3a/JaHUSI HAa CMBICIOBYIO TPYIIHPOBKY HOBBIX
TEPMHHOB, CIIOBOOOpa30BaHME, a TAKKE AHTHIUIAINIO COACPIKAHMS TCKCTa
U TIOUCK ompeneeHHod nHpopmanuu. [lanee mpeaycMOTpEeHO H3ydaromiee
YTEHHE TEKCTa A C TENBI0 TMOJHOTO W TOYHOTO TOHUMAaHHUS
MPEJCTaBICHHBIX CBEICHHA.

Pabora ¢ Texcom B mpemycMmaTprBaeT mouck pasindHON WHGOpMAaNuy,
OTBETHI Ha BOIPOCHI, KACAIOUIHECS OCHOBHOTO COJIEPXKAaHMWS, 3allOHEHHE
MIPOIYCKOB, OIIEHKY MPOYHTAHHOTO, IIEPECKa3 U OOCYXKICHHE.

B xonme mocoOusi TPUBOIWUTCS CBOJHBIN alipaBUTHBIA CIIOBaph
TEMaTHIECKOH JIEKCUKH, 00JIeTdarontiii paboTy CTyICHTOB C TEKCTaMH.

PazpabotanHple 3amaHus MOTYT OBITH HCIIONB30BaHBl Kak Ha
ayIUTOPHBIX 3aHATHUSAX, TAaK U BHEAYAUTOPHO.



Unit 1
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

to produce ['prodju:s] — mpou3BOAUTE, BBIMYCKATh; H3TOTOBIISATH

to consume [kon'sju:m] — TpaTuTh (HEHBIN); TOTPEOIATH

goods and services — ToBapsl U yCIAyrd

tangible ['teendzabl] — BemecTBeH b, MaTepHaTbHbIH, peaTbHbIH

item ['artom] — oTmensHEBIH IpeaMeT

to provide (with) [pro'vaid] — cHaGxath; 10CTaBIATH; 0GECIIEYUBATE

to conduct (business) [kon'dakt] — Bect, pykoBoIHTh; MPOBOIHUTH

to make a profit — nosny4aTs npuGbLTH

to make money — 3apabatbiBath, "nenate" qCHbIU

customer ['kastomo] — mokynaTek; MOTPEOUTEND; 3aKA3UUK; KIMEHT

to cut wages — cHIKaTh 3apabOTHYIO TIATY

in response [r1'spon(t)s] — B oTBeT

performance [pa'fo:mon(t)s] — ncronHenue, BHIIOIHEHHE

trade [trerd] — Toprosist; KoOMMepUecKas A€ATEIBHOCTE

retirement [rr'taromont] — BBIX0O B OTCTaBKY; YXOJI Ha IIEHCHIO

real estate — HeABHIKUMOCTD

to sign a contract — moamucaTe KOHTPAKT

interaction [ intor'ak/(e)n] — B3aumoaeiicTBIe

Exercise 2. Check the transcription in a dictionary and translate the
words listed below.

Nouns: segregation, campus, endowment, investment, border, activity,
finance, (in)tangible products.

Verbs: participate, contribute, expand, transfer, earn.

Adjectives: global, foreign, international, local, racial.

Exercise 3. Make nouns from the following verbs according to the
model and translate them.

Model: a) to import — import(er): to travel, to trade, to finance, to
consume.

Model: b) to endow — endow(ment): to retire, to agree, to govern, to
employ, to pay, to invest.



Text A
WHAT IS THE WORLD ECONOMY?

In order to understand what the world
economy is, you must first understand
what an economy is. An economy is all the
activity that is related to producing and
consuming goods and services in a
specific area. For example, the city of
Chicago has a unique economy. This
economy takes into account all of the
goods created in the city. These goods are tangible items such as computer
screens that are created in a factory, and they are intangible products such
as new software and new websites that are created by individuals and
companies in Chicago. The economy also takes into account companies that
provide services in Chicago, such as restaurants and city tours. All of the
business conducted in the city adds up, and citizens of Chicago find they
are either in a good economy or a bad economy. A good economy means
that, as a whole, the businesses are making a profit — they are growing and
making money. A bad economy means that, generally speaking, companies
are not doing well — they are struggling to find customers and cutting
wages in response.

The same principle applies to a country. Its economy is good or bad
based on the performance of businesses throughout the country. Each
country on earth has an economy and, as you might predict, those
businesses and economies interact. The result of that interaction is called the
world economy.

In many ways, we are all part of the world economy. When we drink our
imported coffee or hot chocolate in the morning, when we use a foreign-
made device, or when we travel abroad on holiday, we are participating in
the growing world of international trade and finance. And it is not only as a
consumer of foreign goods and services that we are part of the world
economy.

The money that our pension funds or university endowments earn from
global investments may actually be paying for our retirement or a new
building on campus. Foreign investment in local real estate and companies
can also provide needed jobs for our friends and families. Even the local
athlete who has signed a contract to play abroad is part of the expanding




global economy. The world economy is made up of all those interactions
among people, businesses, and governments that cross international borders.
We use the world economy to achieve specific political or ecological
objectives when we employ economic sanctions to fight racial segregation

or the illegal killing of whales.

Basically, whatever crosses an international border — whether goods,
services, or transfers of funds — is part of the world economy. Food imports,
automobile exports, investments abroad, even the trade in services such as
movies or tourism contribute to each country's international economic
activity.

COMPREHENSION CHECK

Exercise 1. Match Russian and English equivalents.

1. goods a. KalMTaJIOBIIOKECHHIE
2. to participate b. nens

3. investment C. MOTPEOUTEIH

4. retirement d. ycyru

5. real estate €. HEIBIDKUMOCTh

6. interaction f. BBIXO/1 Ha TIEHCHIO
7. to contribute g. y4acTBOBaTh

8. consumer h. BKIIagbIBaTh

9. objective i. TOBapbl

10. services J. B3aUMOJICHCTBHE

Exercise 2. Choose the right translation of the words.
1. Trade a) Toprosis b) Toproseri C) TOproesiii 060poT;
2. Investment a) mocrarok b) nap ¢) kanuranosnoxenue;
3. Goods a) Toaps! b) yciayru C) uekw;

4. Endowment &) o6muranus b) Bkitanm C) kpemur;

5. Customer a) o6bruaii b) TamoxHs C) TOTpeOUTEN.

Exercise 3. Choose the correct answer according to the text.

1. What is the global economy made up of?

a) The world economy is made up of goods and services.

b) The world economy is made up of all interactions between people,
businesses and governments that cross international borders.

¢) The world economy is made up of domestic and international trade.



2. What is the part of the world economy?

a) Everything that crosses international borders.

b) All goods and services at men’s disposal.

c) Each country’s economic activity.

3. What can provide needed jobs for our friends and families?

a) Our own money.

b) Loans from local banks.

c) Foreign investment in local real estate and companies.

4. What does a good economy mean?

a) The companies have a good income.

b) The companies cut salaries.

c) The companies get smaller in size and reduce the amount of the goods
they produce.

5. What is the world economy?

a) All of the economic activity within each country and between
countries around the world.

b) Only the economic activity of the most powerful and influential
countries of the world.

c) Only the economic activity of countries that make a profit around the
world.

Exercise 4. True or false?

1. An intangible good is a good that does not have a physical nature.
Digital goods such as downloadable music, mobile apps or virtual goods
used in virtual economies are all examples of intangible goods.

2. The economy does not depend on the performance of businesses
throughout the country, but depends on the international trade.

3. The world economy is made up of the interactions among people,
businesses, and governments that cross international borders.

4. The structure of the world economy is never changing.

5. The rapid cross-border economic, social, technological exchange
enhanced world interconnections, increasing the process of globalization.

Text B
THE WORLD’S BIGGEST ECONOMIES IN 2024

When it comes to the top 10 national economies around the globe, the
order may shift a bit, but the key players usually remain the same, and so



does the name at the head of the list. The United States has been the world’s
biggest economy since 1871. But that top ranking is now under threat from
China.

The United States of America, China, Germany, Japan, and India are the
largest economies in the world in 2024, as per their GDP data. GDP serves
as a key metric for assessing the magnitude of a nation's economy. Now,
let’s take a look at the top 10 largest economies — the richest countries in the
world in 2024.

Rank & Country GDP (USD billion) %%Eiﬁgf;ﬁ:g’;

#1 Umted States of 27.974 83.06
America

#2 China 18,566 13.16
#3 Germany 4,730 56.04
#4 Japan 4,291 34.55
#5 India 4,112 2.85
#6 United Kingdom (U.K.) | 3,592 52.43
#7 France 3,182 48.22
#8 Italy 2,280 38.93
#9 Brazil 2,272 11.03
#10 Canada 2,242 55.53

The United States has the largest economy in the world at $27.9 billion,
according to data from the International Monetary Fund (IMF), which
shows the US economy increased from around $26.9 billion last year. China
follows and Germany is in the third place. Japan, India and the United
Kingdom take up the next places on the list.

Overall, the global economy is worth an estimated $104 billion,
meaning the US accounts for more than one-quarter of the world total.

The United States upholds its status as the major global economy and
richest country, steadfastly preserving its pinnacle position from 1960 to
2024. Its economy boasts remarkable diversity, propelled by important
sectors, including services, manufacturing, finance, and technology. The
United States enjoys a substantial consumer market, fosters innovation and
entrepreneurial spirit, possesses resilient infrastructure, and experiences
advantageous business conditions.

China has witnessed a notable upsurge in its economic progress, moving
from the fourth rank in 1960 to the second rank in 2024. The Chinese
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economy predominantly hinges upon manufacturing, exports, and
investment. It proudly possesses an extensive workforce, robust
governmental backing, infrastructural advancements, and an expeditiously
expanding consumer market.

One of the major reasons for the growth of emerging economies is that
advanced economies are mature markets that are slowing. Since the 1990s,
the economies of advanced countries have experienced far slower growth in
comparison to the rapid growth of emerging economies such as India and
China. The worldwide financial crisis from 2008 to 2009 fueled the trend of
decline among the advanced economies.

Unit 2
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

overall ['auvaro:l] — monHbIi, 06IIHKIL, OT HAaYaNa 10 KOHIA

employment [1m'ploirmant] — citysx6a; 3ausTre; pabota (1o HaiimMy)

unemployment [, Antm'plormant] — 6e3paboTturia

payment ['permont]— miatéx; B3HOC, OIIaTa

essentially [r'sen[(a)l1] — B BbICIICH CcTeneHH; Ype3BHIYANHO

money supply — nenexHas macca [KoamdecTBO acHer] (B 00pamieHn )

monetary policy — neHexxHas/KpeqUuTHO-ICHEKHAsI/ BATIOTHASI TIOJTUTHKA

to manage ['ma&nids] — pyKOBOAUTS, yIIPABIATh, 3aBEIOBATH;

to speed up — yckopsTh

to slow down — 3amemiars

to increase [in'kri:S] — Bo3pactath, yBEIHMIUBATLCS; PACTH; YCHIUBATHCS

to decrease [dr'kri:s] — ymeHbIIaThCS, YOBIBATH, COKpPAIATHCS

overheat [, auva'hi:t] — pa3BuBaThcs CNUIIKOM OBICTPBIMH TEMITAMH

to respond to — pearupoBaTh

to implement ['tmplimant] — BEIOIHATH, OCYIIECTBIATH

earnings ['s:nigz] — npuGHLIH

spending habits — morpeOuTenbCKHE IPUBBIYKI

taxation [taek'serf(9)n] — HamOr00OGIOKEHIHE

borrowing ['boroum] — ccyna; 3aém; kpeaur

influence ['influan(t)s] — Bnusiaue, Bo3neiicTBue

decision [dr'si3n] — peruenue (caenaTe 4TO-1.) ; yperyIupoBaHue



Exercise 2. Check the transcription in a dictionary and translate the
words listed below.

Nouns: macroeconomics, microeconomics, revenue, spending, fuel,
goal, survey, consumer vehicle, fiscal policy, taxation, employment.

Verbs: supply, influence, promote, keep, regulate.

Adjectives: individual, overheated, major, governmental, fiscal.

Exercise 3. Make a) adverbs from the following adjectives according
to the model:

Model: adjective + ly (special- specially); actual, usual, wide, necessary,
quick, essential, careful, common.

b) nouns from the following adjectives according to the model:

Model: adjective + ness (complete-completeness); careful, happy, ready,
eager, great, useful.

Text A
WHAT IS MACROECONOMICS?

Macroeconomics provides us with
a bird's eye view of a country's Macroeconomics
economic  landscape. Instead  of / \
looking at the behaviour of individual .
businesses and consumers — called Macw & Feonomies

. . ®
microeconomics — the goal of :
macroeconomics is to look at overall /)

economic trends such as employment

levels, economic growth, balance of Reltion L T
L g y

payments, and inflation. The study of Macroeconomics studies a nation's economy
the world economy, for example, is enagiobelicvel

essentially a macroeconomic survey.

Just as the speed of an engine is regulated by its supply of fuel,
macroeconomics is influenced mainly by monetary policy, which controls
a nation's money supply, and fiscal policy, which controls a government's
revenue and spending. Control over an economy is essentially in the hands
of each country's central banks and government, because they control the
money that provides the fuel to keep the economy running.

Monetary policy, the control of a nation's money supply, is managed by
each country's central bank. Germany's Bundesbank, Britain's Bank of
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England, and the Bank of Japan all regulate their money supplies with
basically the same goals as the U.S. Federal Reserve: to promote economic
growth and keep inflation under control.

Just as a driver uses the accelerator to speed up or slow down a vehicle,
central banks control the economy by increasing or decreasing the money
supply. By carefully regulating the supply of money to fuel economic
growth, a central bank works to keep the economy from overheating or
slowing down too quickly.

Monetary policy is essentially a guessing game. There is not one statistic
to tell us how fast an economy is growing, and there is nothing that tells us
how quickly the economy will respond to changes that may take months or
years to implement. Central banks try to keep one eye on inflation,
resulting from an overheated economy, and one eye on unemployment,
resulting from economic slowdowns.

The economy at large can also be controlled by regulating fiscal policy,
government revenue and spending. Although a country’s money supply is
controlled by central banks, government spending also influences a
country's economic growth. Just as a family's economic health is influenced
by a parent's earnings and spending habits, a nation’s economic health is
influenced by governmental fiscal policies, such as taxation, spending, and
government borrowing. For better or for worse, the major economic
influences in our daily lives, such as inflation and unemployment, are
primarily the result of macroeconomic decisions.

COMPEHENSION CHECK

Exercise 1. Match the antonyms. There are two extra words.

1 2
1. revenue a. producer
2. consumer b. poverty
3. activity c. indifference
4. growth d. measure
5. change e. stability
6. wealth f. value
g. spending
h. slowdown
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Exercise 2. Complete the sentence giving the explanation to the eco-
nomic terms.

1) Macroeconomics is ...

2) Microeconomics is ...

3) Fiscal policy is ...

4) Monetary policy is ...

Exercise 3. True or false?

1. Macroeconomics controls individual spendings.

2. Control over an economy is in the hands of country’s central bank and
government.

3. The goals of the central bank are to promote economic growth and
keep inflation under control.

4. Central banks control the economy only by increasing the money
supply.

5. Monetary policy is a thing you can always rely on.

Exercise 4. Answer the questions.

1. What is the basic difference between microeconomics and
macroeconomics?

2. What is the goal of macroeconomics?

3. How does the monetary policy influence macroeconomics?

4. What is monetary policy managed by in order to control a nation's
money supply?

5. Can the major economic influences in our daily lives, such as
inflation and unemployment, be primarily the result of macroeconomic
decisions?

Text B
HOW IS WEALTH DETERMINED AROUND THE WORLD?

A nation’s wealth can be determined by looking at its people. But it is
difficult to rely on one statistic. Are the Kuwaitis better off because they
earn more money per capita than the Brazilians? Are the French better off if
they have more telephones per household than the Canadians? There are
many different ways to determine wealth. Economists define wealth as what
a person owns, such as stocks and real estate, but many people look first to
their level of income to see if they are well off.
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Comparing salaries in different countries, however, is like comparing
apples and oranges, because the salaries in each country are paid in different
currencies. We need to somehow translate what each person earns into a
common unit of measure. This is usually done by using exchange rates that
tell us the value of one currency calculated in terms of another.

Exchange rates, determined by the foreign exchange markets around the
world, reflect the markets’ view of each country’s economic and political
situation. By using exchange rates, a salary in yen in Tokyo can be
converted into U.S. dollars to make it comparable to a salary in Los
Angeles.

Because the cost of living varies widely from one country to another,
however, it is difficult to translate salaries by simple using currency
exchange rates. If a Big Mac or an apartment costs three times as much in
Tokyo as in Los Angeles or Paris, a higher salary in Japan does not
necessarily mean a Japanese worker is better off than an American or
French worker.

It is sometimes more valuable to look at what salaries will actually buy
in each country. A salary’s "purchasing power" tells us how many goods
and services it can actually buy. Comparing the cost of a group of goods
and services from country to country, therefore, gives us a more reliable
exchange rate, called purchasing power parity (PPP). The PPP exchange
rate is calculated by looking at the cost of groceries and other items such as
vacation trips, automobiles, insurance, and rent in different countries.

By choosing this basket of goods and services and calculating their cost
in different countries around the world, we can compare the purchasing
power or “"real" value of salaries from country to country. Although one
country may be richer in terms of the amount of money each citizen owns or
earns, what counts in the long run is what each person can do with this
wealth.

COMPREHENSION CHECK

Exercise 1. Match the synonyms.

1 2
1. to determine a. to depend on
2. to calculate b. to have
3.torelyon c. to make
4. to own d. to convert
5.todo e. to define
6. to transform f. to count

13



Exercise 2. Match the equivalents of the given collocations:

a) per capita, to be well off, per household, common unit of measure,
currency exchange rate, purchasing power parity, in the long run.

b) B KOHIIC KOHIIOB, Ha JYyIIy HACEJICHUs, OBITh OOECICUYCHHBIM,
061uenp1/1H${Ta${ €aAnHnIa U3MEPCHUA, KypC BaJIlOTHOTO O6MeHa, Ha OJHO
JAOMOBJIaICHUE, PaBEHCTBO HOKyHaTeHLCKOﬁ CIIOCOOHOCTH.

Exercise 3. Answer the following questions.

1. How do economists define wealth?

2. What does salary’s purchasing power tell us?

3. How is purchasing power parity (PPP) calculated?

4. What do exchange rates reflect?

5. Why is it difficult to rely on any one statistic in determining a nation’s
wealth?

6. How can we compare salaries in different currencies?

7. In what way is it possible to compare the purchasing power or "real"
value of salaries from country to country?

Unit 3
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

branch [bra:nff] — orpacns, noapasaenctue

behavior [br'hervjor] — moBenenue

to make decisions — mpuHUMATH PEIICHUS

scarce [skeas] — orpannueHHbII

to establish [1S'teebli[] — ycranaBnuBath

failure ['feiljo] — Heynaua, Heycmex, nmpoBan

efficient [1'fif(o)nt] — neiicTBeHHbI, pe3yabTaTUBHBIHA, 3()()EKTUBHBIN

to deal with — mmets neno ¢, 3aaMMaTecs

issue ['1fu:] — BeITyCK (MPOMYKIMK) ; n3naHue (TIEIaTHON MPOIYKIHH)

utilization [ ju:tilar'zerf(s)n] — ucmosnp3oBanwme, ynotpebicHume

consumption [kan'sam(p)f(a)n] — noTpebenue

distribution [, distri'bju:f(e)n] — pacupenenenue; pagada

value ['v&lju:] — neHHOCTh; BaKHOCTD

single entity — equnoe nemnoe

forecast ['fo:ka:st] — npeackasanue; nporHo3, NPOrHO3UPOBAHUE
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per unit — B OTHOCHTENBHBIX SIUHHIAX

externalities — Baemraue 3G dexThl, IKCTEPHATHN

to equal ['i:kwsl] — paBHsITECSI, OBITH paBHBIM

unit price — uena 3a eauHKIy ToBapa (3a 1 kr, 1 GyHT, 3a IWITYKY U T.11.)
equilibrium [ i:kwr'libriam] — paBHoBecue, Oananc

household [‘haushould] — (momaiHee) x03s1iicTBO; ABOP, 1OM

to proffer — mpeanarats

to raise [reiz] (the price) — mogaumars (LeHy)

commodity [ko'modoti] — ToBap, MPOAYKT s IPOIAKH

evaluate [1'veeljuert] — orieHuBaTh; ycTaHaBIMBATH CTOUMOCTh

Exercise 2. Check the transcription in a dictionary, read and
translate the words listed below.

Nouns: allocation, scarce resources, competitive market, supply,
demand, competition, prices.

Verbs: supply, affect, involve.

Exercise 3. Make the words negative by using the prefix dis-.
Model : satisfaction + dis — dissatisfaction
Ability, pleasure, agree, obey, qualify, connect, comfort.

Text A
WHAT IS MICROECONOMICS?

Microeconomics (from Greek
prefix mikro- meaning "small") is a MACRQ MICRQ
branch of economics that studies "
the behavior of individuals and
firms in  making  decisions
regarding the allocation of scarce
resources and the interactions
among these individuals and firms.

One goal of microeconomics is
to analyze the market mechanisms that establish relative prices among
goods and services and allocate limited resources among alternative uses.
Microeconomics shows conditions under which free markets lead to
desirable allocations. It also analyzes market failure, where markets fail to
produce efficient results.
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Microeconomics stands in contrast to macroeconomics, which involves
"the total of economic activity, dealing with the issues of growth, inflation,
and unemployment and with national policies relating to these issues".

Microeconomics studies the effects of individual human decisions, and
how those decisions affect the utilization, consumption, and distribution
of scarce resources. Microeconomics explains why and shows how different
goods and services have different values, why individuals make the
decisions they make, how the single entities of the economy coordinate and
cooperate, and forecast the individual actions should the factors of
production change. Microeconomics is the study of economic tendencies.

Supply and demand are the fundamental components of microeconomics
used in price determination. In perfect competitive market, aspects such as
per unit taxes, price controls, and externalities of a particular product do
not exist as such demand equals supply, the unit price during production is
the market prices, and the economic equilibrium. In the real sense, when
there is a shortage of a commodity resulting from a reduction in supply, it
will affect the price: when demand increases, prices will increase and
consequently when supply increases prices reduce.

Microeconomics Macroeconomics

» Studies the decisions made by
individual and business
concerning the distribution of
resources and prices of goods
and services

> Studies the behavior of not only
particular company or industries
but the whole economy

» Deals with a specific industry or
a sector and households in the
market

> Includes understanding  how
unemployment, price levels,
growth rates affects the economy
and the gross National Product

» For example, it would study how
a company could lower its prices
to increase its product demand in
the market

> For example, it would look at
how an increase/decrease in net
imports would affect a nation’s
capital account

Microeconomics does not proffer market ultimatums. Rather, it is a
normative science, and one that focuses on explaining what the market
should expect when certain conditions or factors change. For example,
when the manufacturer raises the price of a commodity, consumers tend to
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buy less of that commodity. When supply is restricted, prices tend to
increase. It helps investors determine risks worth taking and assist in
studying and prospect future occurrences. Microeconomics is also relevant
in industries looking for an entry, or competition. In the political arena it is
used when evaluating the role of political institutions and parties in
determining policy outcomes, and in law firms to assess the efficiency of
competing regimes, and in public affairs to determine government tax and
expenditure policies needed by the economy of a country.

COMPREHENSION CHECK

Exercise 1. Choose the right translation of the words.

1. Allocate resources a) yHHYTOXaTh pecypchbl D) BBIACIATH Pecypchl
C) 060pOT pecypcoB

2.Free market a) OecrmaTHbIii pBIHOK D) [OOCTYMHBIH  PBIHOK
C) cBOOOAHBIH PHIHOK

3. Unemployment a) kanuranosnoxenue b) 6e3padboTuiia C) 3aHATOCTb

4. Tax per unit a) wasor 3a exuuuiy b) Bkiag B mporieHTaxc) Kpeaut

5. Entities of the economy  a) 9KOHOMHYECKOE  E€IMHCTBO
b) skoHOMHUECKas MOIUTHKA C) CYOBEKTH SKOHOMUKHI

6. Commodity a) Toap b) 06IIECTBEHHOCTE C) JOKYMEHTALHS

7. Supply a) obpamienre b) cipoc C) npemioKeHue

Exercise 2. Complete the sentences.

1. Microeconomics stands in contrast to macroeconomics, which
involves ...

2. Microeconomics is a branch of economics that studies ...

3. As a normative science, microeconomics focuses on explaining what
the market ...

4. .... are the fundamental components of microeconomics used in price
determination.

5. When ... is restricted, prices tend to increase.

6. ... shows conditions under which free markets lead to desirable
allocations.

7. Microeconomics also analyzes market failure, where markets fail to

8. ... explains why and shows how different goods and services have

different values, why individuals make the decisions they make, how the
single entities of the economy coordinate and cooperate.
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9. When there is a shortage of a commodity resulting from a reduction in
supply, it will affect ...
10. Microeconomics does not ... market ultimatums.

Exercise 3. Answer the questions.

1. What is the origin of the word “microeconomics”?

2. What does microeconomics study?

3. Does microeconomics stand in contrast to macroeconomics?

4. Does microeconomics study economic tendencies?

5. What role do supply and demand play in price determination?

6. Does demand always equal supply?

7. In what way will a shortage of a commaodity (resulting from a
reduction in supply) affect the price?

Text B
BASIC CONCEPTS OF MICROECONOMICS

Microeconomics is the science of how people make decisions at the
small scale. It is different from macroeconomics which looks at how the
economy works as a whole. In microeconomics, we might look at how a
person chooses what to buy at the store or how many things a company will
make. Some parts of microeconomics include Consumer Theory and Theory
of the Firm, which study how people and businesses make decisions.

The study of microeconomics involves several key concepts, including
(but not limited to):

e Demand, supply and equilibrium: The theory of supply and demand
help determine prices in a competitive market. In a perfectly competitive
market, it concludes that the price demanded by consumers is the same
supplied by producers. That results in economic equilibrium.

e Production theory: This is the study of production — or the process of
converting inputs into outputs.

e Costs of production: This theory states that the price of goods or
services is determined by the cost of the resources going into making it.

e Labor economics: is the need to understand the functioning and
dynamics of the wage labor market. It looks at the suppliers of labor
services (or workers), the demand for this service (employers), and tries to
understand the pattern of wages, employment and income.
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Unit 4
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

to expose to — noasepraTh

spare parts — 3amacHbie JIETaJH, 3allaCHbIC YaCTH

Stocks — akIMOHEPHBIH KaIlMTAJ;, OCHOBHOM KallMTall; (OHIbI

currency ['kar(a)n(t)si] —nenexHoe oOpalieHue, IeHbIH, BaIOTa

to account for — naBath oT4ET; OOBACHSTE; BEIYUCIIAT; COCTABIISATH

balance of payments — ruaTéxubiii 6axaHc

outsourcing ['aut so:Sm] — mpHBICYCHHE BHEUIHUX PECYPCOB JJIsSt
peleHust COOCTBEHHBIX MPOOIIEM

domestic trade — Toprosis BHyTPH CTpaHb

costly ['kostlr] — noporoit, noporocrosiumii

additional costs — omoHUTEIBHBIE PACXOIbI

to a lesser extent — B MeHblIIElH CTENCHH

foreign currencies — nHocTpaHHas BaIOTa

flow of funds — puHaHCOBBII TTOTOK, MOTOK (JIEHEKHBIX) CPEICTB

trade barriers — Toproseie Gapbepbl, TOPrOBBIE OTPAHHYEHUS

to plummet ['plamit] — pe3ko manaTh

Exercise 2. Check the transcription in a dictionary, read and
translate the words listed below.

Nouns: flow, opportunity, barrier, law, period.

Verbs: consume, involve, exist, erect, damage, retaliate.

Adjectives: domestic, interlinked, diverse, artificial.

LOBALIZATIioN
PRICING OUTSOURCING  TaRiFF

v INTERNATION ALY """

ORIGIN

EXCHANGE FREIGHT

EATE INSURANCE
DOCUMENTS
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Exercise 3. Give the translation and remember the following verbs
used with prepositions in post- position.

Pay for, flow in, flow out, substitute for, make up, rely on, convert into,
look at, look after, speed up, keep from, refer to, add up.

Text A
WHAT IS INTERNATIONAL TRADE?

Trading globally gives consumers and countries the opportunity to be
exposed to new markets and products. Almost every kind of product can be
found in the international market: food, clothes, spare parts, oil, jewelry,
wine, stocks, currencies, and water. Services are also traded: tourism,
banking, consulting, and transportation. A product that is sold to the global
market is an export, and a product that is bought from the global market is
an import. Imports and exports are accounted for in a country's current
account in the balance of payments.

Industrialization, advanced technology, including transportation,
globalization, multinational corporations, and outsourcing are all having a
major impact on the international trade system. Increasing international
trade is crucial to the continuance of globalization. Nations would be
limited to the goods and services produced within their own borders without
international trade. International trade is, in principle, not different from
domestic trade as the motivation and the behavior of parties involved in a
trade do not change fundamentally regardless of whether trade is across a
border or not. The main difference is that international trade is typically
more costly than domestic trade. This is due to the fact that a border
typically imposes additional costs such as tariffs, time costs due to border
delays, and costs associated with country differences such as language, the
legal system, or culture.

Another difference between domestic and international trade is that
factors of production such as capital and labor are typically more mobile
within a country than across countries. Thus, international trade is mostly
restricted to trade in goods and services, and only to a lesser extent to trade
in capital, labour, or other factors of production.

The basic idea of international trade and investment is simple: each
country produces goods or services that can be either consumed at home or
exported to other countries. The main difference between domestic trade
and international trade is the use of foreign currencies to pay for the goods
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and services crossing international borders. Although global trade is often
added up in U.S. dollars, the trading itself involves a myriad of currencies.
A Japanese device is paid for in euros in Paris, and French designer
sunglasses are paid for in U.S. dollars in Seattle. Brazilian coffee, American
films and German cars are sold around the world in diverse currencies.

Whenever a country imports or exports goods and services, there is a
resulting flow of funds: money returns to the exporting nation, and money
flows out of the importing nation. Trade and investment is a two-way street,
and with a minimum of trade barriers, international trade and investment
usually makes everyone better off.

Some trade barriers will always exist as long as any two countries have
different sets of laws. However, when a country decides to protect its
economy by erecting artificial trade barriers, the result is often damaging
to everyone, including those people the barriers were meant to protect. The
Great Depression of the 1930s, for example, spread around the world when
the United States decided to erect trade barriers to protect local producers.
As other countries retaliated, trade plummeted, jobs were lost, and the
world entered into a long period of economic decline.

COMPREHENSION CHECK

Exercise 1. Read and translate the collocations and expressions
given below.

1. foreign made

2. international trade and finance

3. global investment

4. earnings and spending habits 4 5
. exchange rate é 7
. overall economic trends

. fiscal policy HOME TRADE Vs FOREIGN TRADE
. hation’s money supply

0 N o O

Exercise 2. Choose the correct word according to the information in
the text.

1. The main ... between and international trade is the use of foreign
currencies to pay for the goods and services crossing international borders.

a) idea

b) difference

c) goal
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2. Inthe ... global economy, consumers are given the opportunity to buy
the best products at the best prices.

a) domestic

b) interlinked

c) foreign

3. Some ... barriers will always exist as long as two countries have
different sets of laws.

a) trade

b) import

c) export

4. By ... markets, a government allows its citizens to produce and export
things they are best at.

a) closing up

b) expending

C) opening up

Exercise 3. Join suitable parts of the sentences.

1. Although global trade is often added up in dollars ...

2. Whenever a country imports or exports goods and services, ...

3. When a country decides to protect its own economy by erecting
artificial trade barriers, ...

4. Trade and investment ...

a. there is a resulting flow of funds.

b. the result is often damaging to everyone.

c. the world enters into a long period of economic decline.

d. the trading itself involves a myriad of currencies.

e. is a two-way street.

Exercise 4. Answer the questions.

1. What is the basic concept of international trade?

2. What opportunities does international trade give consumers?

3. What are the main differences between domestic and international
trade?

4. Does international trade system experience any influence from
outside?

5. What is the difference between export and import? Give a few
examples.

6. What may happen if a country keeps artificial trade barriers for too
long?

7. Is it true that while trading globally money returns to the exporting
nation, and money flows out of the importing nation?
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Text B

INTERNATIONAL COMMERCE
by Esteban Ortiz-Ospina and Max Roser

International commerce has
changed our world drastically over
the last couple of centuries. From a
historical perspective, international
trade has grown remarkably in the
last couple of centuries. After a
long period characterized by
persistently  low international
trade, over the course of the 19th
century, technological advances
triggered a period of marked
growth in world trade (the ‘first
wave of globalization). This
process of growth stopped, and
was eventually reversed in the interwar period; but since the Second World
War international trade started growing again, and in the last decades trade
expansion has been faster than ever before. Today, the sum of exports and
imports across nations is higher than 50 % of global production. At the turn
of the 19th century this figure was below 10 %.

In the last couple of decades, transport and communication costs have
decreased across the world, and preferential trade agreements have become
more and more common, particularly among developing countries. In fact,
trade among developing nations, more than tripled in the period 1980-2011.

Free international trade is often seen as desirable because it allows
countries to specialize, in order to produce goods that they are relatively
efficient at producing, while importing other goods. This is the essence of
the comparative advantage argument supporting gains from trade: exchange
allows countries to “do what they do best, and import the rest”.

Available empirical evidence shows that while trade does lead to
economic growth on the aggregate, it also creates ‘winners and losers’
within countries — so it is important to consider the distributional
consequences of trade liberalization.
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Unit 5
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

to keep track of — nepxatp B mose 3peHus

measure ['me3a] — Mepa; eTMHUIIA H3MEPEHHS

merchandise ['ms:f(s)ndaiz] — ToBaps

current account — Tekyuuii c4€T

accounting [o'kauntmy] — oTuéTHOCTB; BemeHHEe OYXTaNTEPCKIX KHHUT

abroad [o'bro:d] — 3a rpanuueit

appliance [o'plaron(t)s] — npubop; nprucnocobieHUe, yCTPOHCTBO

to spend — TpaTuTh, pacxomoBaTh (Ha 4TO-1.)

to earn [3:n] — 3apaGarbiBaTh

loan [laun] — 3aéwm, ccyna

to dip into — 3amycTuTh pyKy (B KOMUIKY, OAHKOBCKHH CYET U T.II.)

excessive [1k'sesiv] — upe3mepHbIit

tally ['teelr] — uTorosoe uwmcio, uror

Exercise 2. Check the transcription in a dictionary, read and
translate the words listed below.

Nouns: inflow, outflow, account, loan, tally, cycle, deficit, surpluses.

Verbs: refer, move, merchandize, include.

Adjectives: visible, tangible, obvious, excessive, current.

Exercise 3. Wordbuilding. Translate the words.
employment — unemployment
profitable — unprofitable
include — exclude

import — export

inflow — outflow

increase — decrease

visible — invisible

legal — illegal

regular — irregular

rational — irrational
understand — misunderstand
place — misplace
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Text A
WHAT ARE TRADE SURPLUSES AND DEFICITS?

Just like any business, a country has to keep track of its inflow and outflow
of goods, services, and payments. At the end of any given period, each
country has to look at its "bottom line™ and add up its international trade and
investments in one way or another.

Deficit Surplus

e T

The narrowest measure of a country's trade, the merchandise trade
balance, looks only at "visible" goods such as computers, coffee and
motorcycles. Trade in visible goods is commonly referred to as the trade
balance even though it includes only those tangible goods that can actually
be loaded on a ship, airplane, or whatever other means of transport to move
goods from one country to another.

The current account is a better measure of trade, because it includes a
country's exports and imports of services, in addition to its visible trade. It
may not be obvious, but many countries make a lot of money exporting
"invisibles" such as banking, accounting, and tourism. A tourist abroad,
for example, "buys" hotel and restaurant services in the same way as a
consumer at home would buy an imported appliance.

Movies and banking services have to be paid for just like bags of rice.
The current account tells us which countries have been profitable traders,
running a current account surplus with money in the bank at the end of the
year, and which countries have been unprofitable traders, having imported
more than they've exported, running a current account deficit, or spending
more than they've earned.

Trade deficits and surpluses are balanced by payments that make up the
difference. A country with a current account surplus, for example, can use
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the extra money to invest abroad, or it can put it in its cookie jar of foreign
currency reserves.

A country running a current account deficit has to look abroad for loans
or investments, or be forced to dip into its own reserves to pay for its
excessive imports. All of these payments and transfers of funds are added
up in a country's capital account. The widest measure of a country's trade is
called its balance of payments. It includes not only payments abroad, but the
goods, services, and all transfers of funds that cross international borders.
The balance of payments adds up everything in a country's current account
and capital account. Since all the trade in goods and services is "balanced”
by the international transfers of funds, the balance of payments should add
up to zero at the end of the accounting period. Every banana, every
automobile, every investment and payment that crosses a country's borders
gets included in this final tally of international trade and investment — the
balance of payments.

COMPREHENSION CHECK

Exercise 1. Match the meaning of the terms and the words.

1. Trade a) a quantity or amount left over in excess of what is
2. Buyer required.
3. Client b) the process of buying and selling of goods and
4. Customer services.
5. Surplus c) the name or another symbol used by a
6. Trademark manufacturer to distinguish his or her products from
7. Goods those of competitors.
8. Shop d) someone who buys something
e) someone who uses the services of a professional
person or organization.
f) a person who buys goods or services.
g) articles produced to be sold.
h) a place for the sale of goods and services inside.

Exercise 2. Choose the correct term according to definition.
1. It may be either a partnership, association or joint stock.

a) company

b) tax

c) clue
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2. The condition of a person who although capable of working, is yet
unable to find suitable employment.

a) joy

b) happiness

c) unemployment

3. Money which is earned by working.

a) credit

b) price

c) earnings

4. An institution offering services, such as safekeeping and lending
money at interest.

a) institute

b) bank

c) factory

5. The market consisting of the country where a company is based and
no other countries.

a) domestic market

b) international market

c) labour market

Exercise 3. Point out English equivalent to the Russian economic
term or collocation.

1. inflow of money a. TOProBell, NOJYYUBIINIA IPUOBLIH
2. tally of goods b. 3aem
3. loan ¢. GaHKOBCKHH cUeT
4. currency reserve d. BamrOTHBIN pe3epn
5. payment €. MaTepUATbHBIC TOBAPHI
6. bank account f. rpynima ToBapos
7. surplus g. CBEPXIPHUOBLIL
8. profitable trader h. mpuTok mexer
i. TaTex

Exercise 4. Complete the sentences according to the text.
1. A country has to keep track of its ...

a) inflow and outflow of goods, services, etc.

b) services.

¢) bank accounts.
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2. The current account is ...

a) a balance of visible and invisible goods.

b) a better measure of trade.

c) a “bottom line” of a given period.

3. The current account tells us which countries ...
a) buy hotels and restaurant services.

b) have been profitable traders.

c) use transport to move goods from one country to another.
4. Trade deficits and surpluses are balanced by ...
a) loans.

b) credit cards.

c¢) payments that make up the difference.

Text B

INTERNATIONAL INVESTING

Trade Deficits, Surpluses and Their Impact on Investors
BY JUSTIN KUEPPER
March 04, 2018

Economists at the World Trade Organization (“WTO”) estimate that
cutting trade barriers in agriculture, manufacturing, and services by just
one-third would boost the world economy by $613 billion, while tighter
economic integration has made it much more costly for countries to declare
war on each other.

The world’s countries can generally be divided into exporting and
importing countries, based on their balance of payments or net exports. This
figure is calculated by adding the total net value of imported and exported
goods, foreign interest and money transfers.

These dynamics lead to what is known as trade deficits and surpluses:

e Trade Deficits — Trade deficits occur when a country imports more
products than it exports. For example, if the U.S. were to import $800
billion worth of goods and export only $200 billion worth of goods, there
would be a $600 billion trade deficit.

e Trade Surplus — Trade surpluses occur when a country exports more
products than it imports. For example, if China were to export $1 trillion
worth of goods and import only $200 billion worth of goods, it would have
an $800 billion trade surplus.

It’s important to keep in mind that trade deficits and surpluses may
require some investigation below the surface, too. For example, the
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Economist points out that the Apple iPad is imported from China and the
$275 production cost counts as a trade deficit for the U.S. However, the vast
majority of the profits actually flow into Apple Inc., a U.S. company, while
the value added from work in China amounts to just $10 of the $275
production cost.

Trade deficits and surpluses have an immediate impact on several
important economic indicators, including important things like the gross
domestic product (“GDP”). However, these figures must be considered
within the context of a country’s overall size. For example, the U.S. may
have a large trade deficit, but since most of its goods and services are
produced and consumed domestically, this trade deficit doesn’t have a
major impact on its overall GDP.

Trade surpluses can be extremely important to watch in countries that
rely on exports to drive economic growth, too. For example, oil exporting
countries may rely on trade surpluses to fund public programs or sovereign
wealth funds. Decreases in oil prices could lead to narrower trade surpluses
and greater difficulties with public finances. And in some cases, these
scenarios could lead to higher political risk in the affected regions.

Trade deficits and surpluses play a key role in global markets,
particularly in export-driven economies and emerging markets. Investors
should be mindful of the risks associated with both persistent trade deficits
and narrowing trade surpluses, which can reduce global purchasing power
and lead to higher political risks, respectively.

Unit 6
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

to prosper ['prospa] — mpeycneBarb, IPOIBETAThH

abundance [o'bandan(t)s] — n300uIKE; H3OBITOK

raw materials — ceipbe

coal — (kaMeHHBII) yroJb

timber ['ttmba] — lecomMaTepuasl; CTPOEBOIA JIEC; ApeBECHHA

to manufacture [, manju'feektfo] — mpOM3BOANTE, H3TOTOBIATH

steel [sti:1] — cTanb

foodstuffs ['fu:dstaf] — mpomoBoNILCTBHE, IPOAYKTHI IUTAHUS

insurance [m'fuar(e)n(t)s] — cTpaxoBanue
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to consume [kon'sju:m] — moTpedIATH

currency ['kar(e)n(t)si] — Bamora

gross domestic product — BasioBoii BHyTpeHHHH MpoaykT, BBII
recession [ri'sef(a)n] — peueccust, crnag

net trade — gucThIl 00BEM TOProBIH

prize fighter — Gokcep, KOTOpBIit ObeTCs 3a ACHBIU

i.e. (id est) —to ecTp

Exercise 2. Check the translation in a dictionary, read and translate

the words listed below.

Geographical names: Peru, New Zealand, Nigeria.

Nouns: service, clothing, shelter, automobile, manufacture, lifeguard.
Verbs: survive, consume, measure, compare, contribute.

Adjectives: monetary, easy, economic, legal, illegal.

Exercise 3. Read the words and give Russian equivalents to the

following nouns:

a) with the suffix -ance (-ence): abundance, insurance, importance,

appearance, difference, influence.

b) with the suffix -ture (-sure): pleasure, leisure, measure, treasure,

future, picture, lecture, mixture.

Text A
WHAT IS GNP?
In every country — from Poland to Peru

and from New Zealand to Nigeria — the
production of goods and services provides

the food, clothing, and shelter that allow its

G N P people to survive and prosper.
NATIONAL Some countries produce an abundance
%i) of raw materials such as coal and timber
while others produce manufactured goods

like steel and automobiles. Some countries

may concentrate on producing foodstuffs like rice and butter while others
produce services — movies, insurance, or banking. Whatever is not
consumed in the country itself can be sold to other countries as exports.
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The size of a country's economy is determined by the total amount of
goods and services that country produces. As more and more goods and
services are produced, the economy grows — and the best way to measure
this growth is to put a monetary value on everything bought or sold.
Although money is not the only measure of an economy’'s size, it is the
easiest way to sum up the value of all the apples and oranges, automobiles
and computers, football games and college classes that a country produces
in the course of a given year.

The monetary value of all these goods and services can then be added up
and compared with that of other countries. Since almost every country uses
a different currency, the totals from each country have to be translated — by
using currency exchange rates — to compare the size of one country's
economy to another. For example, the yen value of the Japanese economy
can be converted into U.S. dollars to compare it to the American economy.

The measure of economic activity that includes all the goods and
services bought or sold in a country over the course of a year is called gross
domestic product (GDP). GDP measures a country’s economic activity,
just as a speedometer is used to measure the speed of a car. When a country
produces more goods and services, its economic activity speeds up. In other
words, the GDP increases. A healthy economy grows steadily, over a period
of months or years. When growth stops or slows down, the economy is said
to be in a "recession."”

When the international activities of a country's residents are added to
GDP, a wider more global measure of a country's total economic activity is
created: gross national product or GNP. Both measures tell more or less the
same story — GDP concentrates on the purely "domestic" production of
goods and services covering only the economic activity which takes place
within the country's borders, while GNP includes net international trade
and investment, which includes everything from exports of movies to
foreign earnings and travel abroad.

GDP and GNP try to measure every legal good and service that an
economy produces. A farmer selling fresh vegetables, an automobile dealer
selling user cars, a poet selling a new book, a hairdresser, prize fighter, or
lifeguard selling his goods and services all contribute to economic activity,
as measured by GDP and GNP. At each stage of production, every time that
monetary value is added, a country’s GDP and GNP is increased.

Notes:

1. GDP - gross domestic product.

2. GNP - gross national product.
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COMPREHENSION CHECK

Exercise 1. Remember the words

Economy [r'konomi] 1) sxoHOMHKaA CTpaHbI

Economy of some countries has had a deep crisis over the past years.
2) sxonomusi. One should take care of domestic economy.

Economic [ i:ke'nomik] — sxoHOMHYECKHI, OTHOCSIIHICSA K SKOHOMHUKE
An economic crisis in Russia.

Economical [ i:ka'nomik(s)l] — GepexsnBeIii, 5KOHOMHBIH

Small cars are more economical to run.

To economise [1'konamaiz] — 3KOHOMHUTH

We can’t economize on healthy food.

Economics [, i:ko'nomiks] — nayka u yue6HbI# npeaMeT

Economics is a very important subject.

Exercise 2. Match the Russian and English equivalents.

1. to update a. moTpedIaTh

2. to survive b. cBs3pIBaTH

3. to prosper C. U3MEPSITH

4. to decline d. mpougeraTh
5.to consume | e. OOGHOBIATH

6. to link f. BBDKHTH

7.1t0 measure | g. perpeccupoBaTth
h. yBennunBath

Exercise 3. Match the term and its definition.

1. gross national product is ...

2. gross domestic product is ...

3. gross national product and gross domestic product are ...

a. measure of every legal good and service

b. gross domestic product plus the international activities of a country’s
residents

c. the measure of economic activity that includes all the goods and
services bought and sold in a country over a year.

Exercise 4. Answer the questions.

1. What is the easiest way to sum up the value of all the goods that a
country produces in the course of a given year?
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2. What is the size of a country's economy determined by?
3. What is GDP?

4. What is GNP?

5. What do GDP and GNP try to measure?

6. What makes a country’s GDP increase?

Text B
HOW DO EXCHANGE RATES FUNCTION?

If every country in the world used the same currency, world trade would
be made much easier. But this is not the case.

Currencies, like other commodities such as petrol and shirts, have a
certain value. The only difference is that each currency's value is stated in
terms of other currencies. Euro has a value in U.S. dollars, which have a
value in British pounds, which have a value in Japanese yen. These
exchange rates change every day and are constantly updated in banks and
foreign exchange offices around the world.

The world's foreign exchange markets
keep track of the values of all of the major
currencies. As some increase in value, others
decline. When a Euro goes up in value against
the U.S. dollar, the dollar must go down
against the Euro. At the same time, it may
decline in value against the British pound.
Foreign exchange is a constantly changing
twenty-four- hour -a-day market with trading going on in hundreds of
financial centers around the world, from Singapore to San Francisco and
from Oslo to Buenos Aires. These markets are all linked electronically.
Banks and "Bureaus de Change" look at this global interbank market to set
their daily rates, which are given to foreign travelers when they change their
money abroad.

As anyone traveling abroad will notice, the exchange rate is slightly
different if the customer is buying or selling any one particular currency.
This spread between the "buy" and "sell" rates ensures that banks and
exchange bureaus make a small profit every time one currency is changed
into another. By exchanging money back and forth times, an indecisive
traveler would-end up with nothing, after losing a few percentage points in
spreads and commissions on each transaction.
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How do the foreign exchange markets decide how much a currency is
worth? Just like other markets, the foreign exchange market is subject to the
laws of supply and demand. If enough traders want to buy U.S. dollars, its
value will go up, i.e., it will take more of other currencies to buy dollars.
Foreign exchange prices are influenced by economic and political events
and sometimes by the speculation of individual traders.

If interest rates fall in Tokyo, traders may rush to sell yen and buy
dollars. If the Swedish economy looks strong, the krona may increase in
value. If political turmoil threatens the Swedish economy, the krona may
decline in value as investors sell them to buy what they perceive to be more
stable currencies.

During periods of economic turmoil, the world often turns to a particular
currency as a refuge. When political or social unrest threatens other
currencies around the world, traders and investors sometimes rush to buy
hard currencies which is expected to preserve its value in times of trouble.

COMPREHENSION CHECK

Exercise 1. Match Russian and English equivalents.

1. commodities a. TOBaphbl, YCIyTH
2. origin b. mpoucxoxnenue
3. value C. pou
4. background d. coObiTHE
5. event €. [IeHa
6. profit f. oGmen
7. turmoil g. mpuObLTL
h. 6encreue
i. moaBeprath

Exercise 2. Complete the sentences.

1. Currencies, like other commaodities such as petrol and shirts, have ...

2. Each currency's value is stated in terms of ...

3. When political or social unrest threatens other currencies around the
world, traders and investors sometimes rush to buy ...

4. The difference between the "buy" and "sell" rates ensures that banks
and exchange bureaus make ...

5. Foreign exchange takes place in hundreds of financial ...

6. ... are influenced by economic and political events and sometimes by
the speculation of individual traders.
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7. If enough traders want to buy U.S. dollars, its value will ...

8. If political turmoil threatens the economy, the currency may ...

Exercise 3. True or False?

1. If every country in the world used the same currency the world trade
would be made much easier.

2. Currencies are like other commodities and have a certain value.

3. Exchange rates don’t change every day, they are constant.

4. The world’s foreign exchange markets keep track of all of the major
currencies.

5. The exchange rate is the same if the customer is buying or selling
particular currency.

6. The difference in each currency’s value is usually stated in other
commodities

7. Foreign exchange is a constantly changing twenty-four-hour-a-day
market.

8. Nowadays modern foreign exchange markets are linked by air-mail.

Exercise 4. Give a summary of the text.

Unit 7
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

interest rate — ctaBka nporeHTa, CCYAHBIN MPOIIEHT

to charge [ffa:d3] — Ha3Hauatsk, 3ampauBaTh HEHY

lender ['lends] — 3aumomaser, KpeIUTOP; POCTOBIIUK

borrower ['boraus] — 3aéminuk; Gepyiuii B3aiiMbl

assets [‘aesets] — akTus(bl); CpeACTBA; UMYIIECTBO; (DOH/IBI;, KATUTAIT

annual ['&njusl] — exeroaHslii; roAMYHBIN, TOAOBON

cash [Kae[] — HanuaHBIC ACHBIH

numerous ['nju:m(a)ras] — MHOrOYMCIEHHBIN, MHOKECTBEHHBIM

tuition [t(j)u'tf(e)n] — mnaTa 3a oGyueHuUe

lump sum — eauHOBpEMEHHO BHITLIAYMBACMAs CyMMa

installment [1n'sto:Imont] — ouepennoii B3HOC

repayment — ymara, BO3MeEIICHHE, BOSHATPAXKICHUE
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Exercise 2. Check the translation in a dictionary, read and translate
the words listed below.

Nouns: incentives, expansion, commodity, individual, notice, monopoly,
consumer, consumption, growth, circulation, deposit, fuel, inflation.

Verbs: encourage, effect, regulate, charge, determine, encourage,
stimulate, increase, predict, inflate.

Adjectives: totalitarian, interchangeable, short-term.

Adverbs: therefore, whenever, basically, worldwide, likewise.

Exercise 3. Make different parts of speech from the following
words:

a) Model: (houn + ate) = verb(graduation — gradu(ate);

stimulation, registration, legislation.

b) Model: (verb + able) = adjective (predict — predict(ab)le;

pay, note, eat, refuse, suit, value, change.

¢) adjective + th = noun (wide — width): young, strong, broad, long.

d) noun + ic = adjective (economy — economic): atom, climate, energy.

Exercise 4. Match the Russian equivalents to the given collocations.

a) free-market economy, the cost of money, interest rate, through a
variety of economic incentives, the amount of money, available for business
expansion, can be affected by.

b) PBIHOYHAA DJSKOHOMMKA, CTOUMMOCTHL JACHEI, NOCPCACTBOM pPa3HbIX
9KOHOMHNYECCKUX BOS,I[CﬁCTBI/Iﬁ, Z[OCTyr[HbeI AJI paclIMpeHUs 6H3Heca,
IMPOUCHTHAsA CTaBKa, COTJIACYIOTCA, MOT'YT GBITB IMOABEPTHYTHI, KOJIUYECTBO
JCHET.

Text A
INTEREST RATE

Interest rate is the amount charged,
expressed as a percentage, by a lender to a
borrower for the use of assets. Interest rates are
typically noted on an annual basis, known as the
% annual percentage rate (APR). The assets
borrowed could include cash, consumer goods,

and large assets such as a vehicle or building.
In terms of borrowed money, the interest rate is
typically applied to the principal, which is the amount of money lent.

INTEREST RATE
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The interest rate is the cost of debt for the borrower and the rate of return
for the lender.

Interest rates are applied in numerous situations where lending and
borrowing is concerned. Individuals borrow money to purchase homes, fund
projects, start businesses, pay college tuition, etc. Businesses take loans to
fund capital projects and expand their operations by purchasing fixed and
long-term assets such as land, buildings, machinery, trucks, etc. The money
that is lent has to be repaid either in lump sum at some pre-determined date
or in monthly installments, which is usually the case. The money to be
repaid is usually more than the borrowed amount since lenders want to be
compensated for their loss of use of the money during the period that the
funds are loaned out; the lender could have invested the funds instead of
lending them out. With lending a large asset, the lender may have been able
to generate income from the asset should they have decided to use it
themselves. The difference between the total repayment sum and the
original loan is the interest charged. The interest charged is an interest rate
that is applied on the principal amount.

In free-market economies, consumers and businesses can do almost
anything they want as long as they pay for it. Therefore, by controlling the
cost of money, its interest rate central banks are able to influence economic
growth.

In a totalitarian country the government can simply tell its citizens what
it wants them to do. But in free-market countries, consumers and businesses
are encouraged to increase or reduce their economic activity through a
variety of economic incentives. By increasing short-term interest rates, for
example, a central bank discourages bank lending, reducing the amount of
money available for business expansion and consumer spending. Likewise,
by lowering these interest rates, a central bank acts to encourage economic
activity.

All interest rates are linked, because money, like most commodities, is
interchangeable. Banks and individuals will go wherever interest rates are
lowest, wherever money is cheapest — so a change in interest rates
announced in Washington will affect interest rates in Singapore.

In the global village of the international money markets, interest rates
have become the heartbeat of economic activity, regulating economic
growth worldwide. A country's consumers and businesses therefore can be
directly affected by central bank decisions made on the other side of the
world. Foreign investment money can come flooding in at a moment’s
notice, or be pulled out just as quickly if one country's interest rates are not
kept in line with other countries in the world economy.
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COMPREHENSION CHECK

Exercise 1. Choose the best answer according to the text.
1. In free market economies consumers and businesses can do ...
a) almost anything they want as long as they pay for it.

b) nothing.

c) everything without payment.

2. Banks often borrow money ...

a) from other banks.

b) from the central bank.

c) from the government.

3. All interest rates are linked ...

a) because money is interchangeable.

b) because they don’t encourage economic activity.

c) because they don’t affect anything.

Exercise 2. Match the antonyms.

1. free-market a. to reduce
2. to increase b. to discourage
3. to encourage | c.tolend
4. short-term d. totalitarian market
5. to borrow e. long-term
6. cheap f. to grow
7.to0 low g. expensive
h. expansion
i. to pull out

Exercise 3. Read and translate the collocations below.

1. credit risks 6. interest rate

2. additional reward 7. foreign earnings

3. pension fund 8. strong currency

4. use of assets 9. foreign investment
5. smart investor 10. removing risks

Exercise 4. Which explanation of economic terms is correct?
1. a) A free-market economy is a system of trade when prices are not
controlled by the government.
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b) A free-market economy is a system of trade when all prices are
controlled by the government.

c¢) A free-market economy is a system when all prices are controlled by
consumers.

2. a) International investing is putting money into a business of your
country.

b) International investing is providing money for your project by
international organizations.

¢) International investing is investing money into foreign companies.

3. a) To lend money is to steal money.

b) To lend money is to let someone borrow it on condition to pay back
with additional interest.

¢) To lend money is to pay back your debt.

Exercise 5. Agree or disagree to the following statements. Begin
your sentences with the following phrases: | think so. Yes, it’s really so.
I’'m afraid, it’s wrong. | can’t agree.

1. Every economy in the world is controlled by its supply of money.

2. A modern economy is not based on the use of money.

3. Each country’s money supply determines how quickly the economy
can grow.

4. If the central bank increases the money supply consumers and
businesses have less money to spend on goods and services.

5. Control of the money supply doesn’t allow a central bank to reduce
inflation.

Text B
WHAT IS MONEY SUPPLY?

Every economy in the world is controlled by its supply of money.
A modern economy is based on the use of money. Each country's money
supply, therefore, determines how quickly the economy can grow. If the
central bank increases the money supply, consumers and businesses have
more money to spend on goods and services. A country can encourage
economic growth by increasing its money supply, which includes currency
in circulation and readily available funds such as bank deposits on which
checks can be drawn. This easy-to-access money, often called
"highpowered” money, tends to fuel most consumer and business
consumption and therefore stimulates most economic growth.
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Other measures of a country's money supply include funds that are not
so readily available, such as time deposits and other long-term investments.
Basically, when businesses and individuals have less money at their
disposal, economic activity slows down. Central banks usually limit money
supply growth in order to slow down the economy and control inflation.

On the larger scale of a national economy, less money usually leads to
an economic slowdown. When less money is available, interest rates tend to
increase and the cost of money increases; it becomes more expensive to
borrow. If it costs businesses and consumers more to borrow money, they
will be less inclined to increase spending. In this way, control of the money
supply allows a central bank to reduce inflation. The money supply can also
be increased to stimulate economic activity. Increasing the money supply
usually results in rapid growth and inflated prices.

Unit 8
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

to excel [1k'sel] — otnn4aThes, BRIIEISATHCS; TIPEBOCXOIUT, [TPEBBIIIATH

to prosper ['prospa] — npeycnesarh, IPOLBETATH

foreign ['forin] trade — BHELIHSAS TOProBiIs

to expose (to) [1k'spoauz] — moaBeprarh (OMACHOCTH; BO3AEHCTBHIO)

layoff — yBosbHeHHMEe U3-3a OTCYTCTBUS pabOTHI, BPDEMEHHOE YBOJbHEHHE

idle ['ardl] — nepaboraromuuii, HEUCIIOAB3YEMBIM, HE3AHATHIN

to merit ['merit] — 3acayxuBaTh, OBITH JOCTOHHBIM (Yero-I1.)

encourage [ 'karid3] — BIOXHOBISTB, TOOWIPSTH, TOICPKHBATEH

competitive [kom'petitiv] — KOHKYPEHTOCIOCOOHBIH

at the expense of — 3a cuert (koro-i., yero-i.)

a shot in the arm — crumynupoBanue, OANEPKKA, YIyUIIEHHE

ensure [n'[us] — rapaHTHPOBATh, 00ECIICUYMBATH

safety ['serfti] — 6e3omacHOCTh

to customize [kastomaiz] — momuduUIMPOBATH B COOTBETCTBUH C
TpeOOBaHUAMH 3aKa3UHKa

Exercise 2. Check the translation in a dictionary, read and translate
the words listed below.

Nouns: aircraft, benefit, competition, courtesy, scarcity, purchase.

Verbs: prosper, expose, convince, ease.

Adjectives: efficient, competitive, successful, profitable, temporary.
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Exercise 3. Match the Russian equivalents to the given collocations.

a) based on the notion of; with a level playing field; to remove
restrictions; in order to; a temporary scarcity; state-supported banks;
international tension; to underline measures

b) Ha paBHBIX YCJIOBUAX; CHATH OTPAHUYCHUSA; OCHOBAHHBIN Ha IIOHATHH,
BpEMCHHad HEXBATKa, I TOT'O ‘-IT06I>I; 6aHKI/I, noaaepKuBacMbIC
rocyaapCTBoM; NpeANPpUHATL MEPbI; MCKAYHAPOAHAA HAIPSI)KEHHOCTD

Text A
HOW IS FOREIGN TRADE ENCOURAGED?

When every country is allowed to
do what it does best — letting the
French excel in fashion, the Japanese in
electronics, and the Americans in
aircraft, for example - the world
economy prospers. With free trade,
whoever produces the best product at
the best price can sell these products
around the world, benefiting consumers
everywhere. By encouraging foreign
trade, countries expose their own producers to foreign competltlon which
can be disastrous for many poorly managed companies. This can lead to
short-term layoffs and idle factories. In the long run, however, foreign
competition usually forces companies to be more efficient and more
competitive, helping the country to become a successful and profitable
member of the global economy.

Free trade is based on the notion of open markets. With a level playing
field, companies in one country can compete openly with companies in
other countries to sell their goods in foreign markets.

When a government wants to encourage a new trading partner, it
removes restrictions and barriers to its internal market. This courtesy is
provided to countries whose political and economic policies are seen to
merit favored status. Countries may also encourage trade by allowing
importers and exporters to barter goods.

When a country wants to encourage its own exports, it can provide
incentives to make the products more competitive on the world market.
Some countries provide loans or grants to foreign buyers of a country's
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goods and services through state supported export-import banks. These "ex-
im" banks provide low-cost loans — called export credits — that help
stimulate exports. These loans are sometimes criticized for going too far,
encouraging exports at the expense of producers in other countries.
At times, countries might want to encourage imports of foreign goods and
services to decrease international tensions resulting from trade imbalances.
When Germany and Japan were criticized for running large trade surpluses,
for example, they undertook measures called "external adjustment” to
increase their imports. One way to encourage imports is to increase the
value of a country's currency, making foreign goods and services less
expensive than locally-made products.

Another way to encourage imports is to give the economy a shot in the
arm by lowering interest rates, stimulating purchases at home and abroad.
This cheaper money usually means more sales of goods such as televisions
and automobiles. In countries such as Germany, where many consumer
goods are imported, lowering the interest rates can encourage imports of
everything from Vietnamese rice to Canadian sporting goods. Another way
to encourage imports would be to reduce cultural barriers that may limit
purchases of foreign products.

Notes:

Export Import Banks (Exim Banks) are agencies that ensure the
safety and growth of a country’s foreign trade. They provide customized
financial instruments to safeguard the interests of exporters against
default/nonpayment from the importers.

COMPREHENSION CHECK

Exercise 1. Match the synonyms.

1. to allow a. to disclose
2. to excel b. to take part in a race
3. to prosper c. to do better than others
4. to expose d. to permit
5. to compete e. to succeed
6. to force f. to cause
7. to benefit g. to profit
h. to encourage
i. to manage
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Exercise 2. Complete the sentences.

1. When every country is allowed to do what it does best, the world
economy ...

2. By encouraging foreign trade, countries ... their own producers to
foreign competition.

3. Interest rates have ... the heartbeat of economic activity

4. In the long term foreign competition usually ...companies to be more
efficient and more competitive.

5. Another way to encourage import is ...

6. One of the ways to encourage imports isto ...

7. ... are sometimes criticized for going too far, encouraging exports at
the expense of producers in other countries.

Exercise 3. Choose the correct term according to its definition.

1. Foreign markets where companies in one country can compete openly
with companies in other countries are called ...

a) international markets

b) open markets

¢) internal markets

2. Export-import banks provide low-cost loans, called ... that help
stimulate exports.

a. export credits

b. credits

c. import credits

3. Products made by the companies in their own country are called ...

a. imported goods

b. locally made products

¢. barter goods

Exercise 4. Answer the questions.

1. What are the benefits of encouraging foreign trade for countries?

2. Why does foreign competition force companies to be more efficient
and more competitive?

3. What is free trade based on?

4. In what way do countries encourage foreign trade?

5. What is the main duty of "ex-im" banks?

6. What are the possible ways of encouraging imports?
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Text B
HOW IS GOLD USED AS AN INTERNATIONAL INVESTMENT?

Gold is bought and sold around the world in almost every market and
currency imaginable: with Egyptian pounds in a Cairo souk®, or with dollars
on the sophisticated commodity exchanges of Hong Kong or Chicago.
Although some gold trading is based on commercial transactions, such as an
Amsterdam jeweler buying gold for inventory, most gold is purchased as an
investment.

Gold investors range from powerful central banks who use gold to shore
up their currencies to individuals who buy gold hoping that it will hold its
value in inflationary times. Gold’s role has changed over the years. Before
banks and securities houses’ became part of the electronically
interconnected global economy, gold served as a “liquid” investment that
could be exchanged anywhere in the world at any given time.

Now gold is perceived mostly as a “hedge” — providing a stable refuge
for investors in highly inflationary times when financial instruments such as
stocks or bonds tend to lose their value. When inflation is brought under
control, however, gold tends to lose its luster because, unlike most other
investments, there is not interest paid on gold. The only possible profit is its
rise in value, called capital gain®.

There are several ways of investing in gold, including buying shares in
gold mining companies or gold mutual funds®. Instead of buying “spot”
gold for immediate delivery, however, investors can also make an
agreement to buy gold at a future date. These are called futures contracts®
because they are based on periodic delivery dates in the future, usually
every three months. Tailor-made futures contracts, with flexible dates to fit
the needs of buyers and sellers, are called forward contracts.

Spot and the futures prices, like a child riding piggyback, tend to move
in the same directions, rising and falling with other precious metals in the
market. If gold’s spot price increases, its futures price usually rises by the
same amount. In general, the prices of precious metals such as gold, silver,
and platinum tend to rise and fall together.

Notes:

1. a Cairo souk — Kaupckwuii 6a3ap;

2. securities houses — ¢uHAaHCOBBIE KOMIIAHUHM, CIIEIHATA3UPYIOIIHECS
Ha TOProBJIC ICHHBIMU 6YMaFaMI/I;

3. capital gain — mnpubbUTL OT MNPOAAXKH IEHHBIX Oymar WIn
HEIBW)KUMOCTH,

4. mutual funds — B3aumHbIE HOHIBI,

5. futures contract — cenka Ha cpok, (bIOYEPCHBIN KOHTPAKT.
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COMPREHENSION CHECK

Exercise 1. Read and translate collocation listed below.

Immediate delivery, at a future date, flexible dates, spot prices, rise in
value, gold mining companies, commercial transactions, precious metals,
security houses.

Exercise 2. Match English and Russian equivalents.

. global economy . KOMMepYecKas cleiKa

. mutual funds . IOJJIEPIKATH BAIOTY

. inventory . MHQISIIAOHHBIA TTEPHOT

. “spot” purchases . 3amac, mopTdes IeHHBIX OyMar
. commodity . T00asbHas 9KOHOMHUKA

. custodian bank
. commercial transaction

. B3aUMHbBIE (POH/IBI

. TOBap, MPeIMET IIUPOKOTO TOTPEOICHHS

. to shore up currency . OaHK, yIPaBISIFOLIHN Y4yKHMU KaruTajaaMy
. inflationary times . (hpIOYEPCHBIIT KOHTPAKT

0.futures contract 10. HEMEUTEHHO OTIAYMBAEMBIE TOKYIKU

11. gaTa mocraBKH

12. nparoneHHbIN MeTaLT

13. ruOkue garel

P OoOoO~NO O, WNE
O 001N WD WK —

Exercise 3. Read and translate the definitions of the words.

1. Auction is a public sale at which articles are sold to the highest
bidder.

2. Bargain is an agreement establishing what each party will give,
receive, or perform in a transaction.

3. Bear is a person who sells shares in anticipation of falling prices to
make a profit on repurchase.

4. Bonus is something given, paid or received above what is due or
expected by employees.

5. Bull is speculator who buys in anticipation of rising prices in order to
make a profit on resale.

6. Commodity is something that can be bought or sold, especially basic
food products or fuel.

7. Dividend is a portion of a company’s profits paid to its shareholders.

8. Fine is an amount of money that you have to pay because you have
broken the law.
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Exercise 4. Complete the sentences according to the text.

1. Most gold is purchased as... .

2. Powerful central banks use gold to... .

3. There are several ways of investing in gold... .

4. Instead of buying “spot” gold for immediate delivery investors can
also make an ...

5. Tailor-made futures contracts, with flexible dates to fit the needs of
buyers and sellers, are called ...

6. When inflation is brought under control gold tends to lose its luster
because ...

7. Gold investors range from ...

Exercise 5. True or false?

1. Nowadays gold serves as a “liquid” investment that can be exchanged
anywhere.

2. Futures contracts are based on periodic delivery dates in the future.

3. Spot and futures prices tend to move in the same directions, rising and
falling with other precious metals in the market.

4. The prices of precious metals such as gold, silver and platinum tend to
rise and fall together.

5. There is a high interest rate paid on gold.

6. The futures contracts are agreements for the future.

7. In ancient times gold was a very popular means of payment and
investment.

Unit 9
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

bring about — BeI3bIBaTE, OBITH IPUUHHON

to retaliate [rr'teeliert] —otBeuats (Ha arpeccuto, OOUAY U T. I.) ; MCTHTb

domestic [do'mestik] — BHyTpeHHUIT; HAXOMANUIMICS B TPEIEaX CTPAHBI

artificially — uckyccrenno

refusal [ri'fju:z(o)l] — otkas, HenpuHsITHE

to violate ['varlert] — HapymaTh, monupath, IpecTynaTh

treaty ['tri:t1] — noroBop, cornarieHune, KOHBEHIHS

sufficient [sa'fif(o)nt] — mocTarouHslit; 000CHOBAHHBIN

foreign ['forin ] — uHOCTpaHHBIi, 3apyOSIKHBIN, BHEITHUI
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Exercise 2. Check the translation in a dictionary, read and translate
the words listed below.

Nouns: quota, subsidy, desire, restriction, quantity, sacrifice, apartheid.

Verbs: suffer, impose, feud, include.

Adjectives: inefficient, expensive, competitive, dubious, responsible,
temporary.

Adverbs: artificially, rarely, temporarily, widely, unilaterally.

Exercise 3. Make up different parts of speech using the prefixes,
translate them:

en-: courage, title, close, circle, code.

dis-: mantle, courage, like, count, agree, ability, advantage.

Exercise 4. Match the Russian equivalents to the given English
collocations.

a) to bring about; in the long run; trade restrictions; to impose quota;
goods and services; poorly made; to make the sacrifice; to be of dubious
economic value; to be responsible for

b) B KOHCYHOM PE3YJIbTATE; BbI3BATh, BBECTH KBOTY; IJIOXO CACIAHHBIC,
TOPTOBBIC OTPAHWYCHUS; TOBaphl M YCIYTH; MPHHECTH B JKEPTBY; OBITH
OTBCTCTBCHHBIM 3d; UMETb COMHUTCIIbHYIO 9KOHOMUNYCCKYO IICHHOCTb.

Text A
FOREIGN TRADING

Like most wars, a trade war may bring about desired economic or
political changes, but in the long run almost everyone suffers, including
those whom trade war was meant to help.

An inefficient car maker, for example, may ask for limits on foreign
imports, hoping to keep its prices high without improving the quality of its
product. In the end, however, other countries may retaliate with trade
restrictions of their own. Consumers and businesses in both countries are
then forced to buy poorly made and expensive domestic products. Trade
restrictions might protect a few jobs in inefficient industries, but the whole
economy often suffers by becoming less competitive on the international
markets.

The most common tools for limiting imports or foreign goods and
services are quotas, tariffs, and subsidies. When a country imposes a quota,
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it limits the quantity of certain foreign products that can be imported. A
tariff is a tax placed on goods entering a country, raising the price of
imported goods. A government can also use the taxpayers' money to provide
a subsidy to local producers, making the price or local goods artificially
lower than imported goods.

Trade barriers, like walls between feuding

T -

772 AN neighbors, are usually imposed unilaterally by one
”7E @- .4 country acting on its own to limit the amount of
118 55 == foreign products available to local consumers. These
iz d N i g barriers are often designed to temporarily protect

1 4 local producers from foreign competition and allow
\@E h’ﬂ'#l them time to improve productivity. The problem is
S‘-\:l_';frﬂ"" that local producers rarely make the sacrifices to
T improve their product, or lower their prices as long as

they are protected from foreign competition by trade barriers.

Although trade restrictions are of dubious economic value, they have
been shown to be effective in bringing about political or social change. The
refusal of countries to trade and do business with South Africa for example,
was widely seen to be responsible for the decision to dismantle the system
of apartheid. Trade blockades can be useful in forcing countries to change
policies that violate human rights or international treaties, but only as long
as a sufficient number of countries join in the blockade to make it effective.

COMPREHENSION CHECK

Exercise 1. Match the synonyms.

1. to retaliate a. to do something harmful
2. to consume b. to limit
3. to restrict c. to use
4. to desire d. to increase
5. to raise e. to make better
6. to design f. to return
7. to improve g. to want
h. to project

Exercise 2. Find definitions of the following terms in the text:
a. quotas b. tarrifs c. subsidies.
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Exercise 3. True or False?

1. A trade war may bring not only desired economic or political changes
but also sufferings to those whom trade war was meant to help.

2. Consumers and businesses are forced to buy poorly made and
expensive domestic products.

3. Trade restrictions may protect a few jobs in inefficient industries.

4. The whole economy suffers by becoming less competitive on the
international markets.

5. Trade barriers are always effective.

6. A quota is a tax placed on goods entering a country, raising the price
of imported goods.

7. When a country imposes a subsidy, it limits the quantity of certain
foreign products that can be imported.

Exercise 4. Answer the questions.

1. Enumerate the most common tools for limiting imports or foreign
goods and services.

2. What is a quota? Give an example.

3. What is a tariff? Give an example.

4. What is a subsidy? Give an example.

5. Do trade restrictions protect jobs positions in inefficient industries?

6. Are local producers willing to make the sacrifices to improve their
product and lower their prices?

7. What possible consequences do trade barriers bring about?

Text B
WHAT IS TRADE PROTECTIONISM?

Trade protectionism is a controversial

-—""- :ﬁ Eﬁ tactic among policymakers and economists
\i’e’ in enhancing a nation’s economic well-

being. Trade protectionism has been used

RADE with the intent of helping a nation recover

/' Ww A R from an economic downturn. However, in
many instances the opposite effect

occurred in which not just one but many

nations suffered economic setbacks such as a recession or even a
depression.

\\\&
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Trade protectionism is defined as a nation, or sometimes a group of
nations creating trade barriers with the specific goal of protecting its
economy from the possible perils of international trading. This is the
opposite of free trade in which a government allows its citizenry to purchase
goods and services from other countries or to sell their goods and services
to other markets without any governmental restrictions, interference, or
hindrances. The objective of trade protectionism is to protect a nation’s vital
economic interests such as its key industries, commaodities, and employment
of workers. Free trade, however, encourages a higher level of domestic
consumption of goods and a more efficient use of resources, whether
natural, human, or economic.

There are various methods of trade protectionism whose goal is to
protect a nation’s economic well-being. These include:

Tariffs which are a tax on imports from other countries and foreign
markets. Here, the government imposing the tariff is looking to restrict
imports of foreign goods and services, protect its own industries and
companies manufacturing such items and raise tax revenues.

Quotas are a direct restriction on the number of certain goods, products,
and commodities that may be permitted to be imported into a nation.

Subsidies are government payments to domestic producers. This can
come in the form of cash payments, low-to-no interest loans, tax breaks, and
government ownership of common stock in domestic companies. Subsidies
help domestic producers by having extra cash available for production of
goods.

While some economists and policymakers feel that trade protectionism
will help a nation’s economy, many others feel the damage could be severe.

Unit 10
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

private ownership ['prarvit 'sunafip] — yactHasi COOCTBEHHOCTb

sole-proprietorship — nHIUBHAYAIEHOE YACTHOE NPEANIPUATHE

eligible (for) — roammeiii, mpuUroAHBIN, KeTATENbHBIN, MOIXOISIIHA,
IIPUEMIIEMBIH

to take on losses — mpuHATH yOBITKH

to fail [fe1l] — moreprieTs Heynauy; He UMETH ycmexa
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shareholder ['fes houldo] — akroHep; maiyK, Biageel] akIuii
to pursue [pa'sju:] — mpecnenoBath (KOro-i.) ; THaTbCs, OEXaTh
debt [det] — moar

designation [, dezig'neif(a)n] — o603HaueHKe, HA3BIBAHKE, YKA3AHUE

Exercise 2. Check the transcription in a dictionary, read and
translate the words listed below.

Nouns: liability, skyscraper, assets, bankrupt, enterprise, key, guarantee,
equity, fund, firm, identity.

Adjectives: initial, anonymous, public, private.

Verbs: own, require, pursue.

Adverbs: enough, though, almost.

Exercise 3. Wordbuilding.

Model: a) suffix -ship: relation — relationship — sésaumoomuowenus
Friend, member, partner, owner.

Model: a) suffix -hood: man — manhood — myarcecmeennocme;
Child, brother, mother, like.

Model: probable — probability

Responsible, possible, available, transportable, capable, able.

Text A
COMPANIES

The heart of capitalism is private ownership, and a limited liability
company allows people to own almost anything — from skyscrapers to
television stations — without risking their professional assets should the
company go bankrupt.

A Limited Liability Company, also known as
an LLC, is a type of business structure that plzza @0 ﬁ) i
combines traits of both a sole-proprietorship

and a corporation. An LLC is eligible for the % @
pass-through taxation feature of a partnership or

sole proprietorship, while at the same time 2 e oo
limiting the liability of the owners, similar to a ' "»_Sf«; ‘,‘} 1
corporation. )

As the LLC is not considered a separate entity, the company does not
pay taxes or take on losses. Instead, this is done by the owners as they have
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to report the business profits, or losses, on their personal income tax returns.
However, just like corporations, members of an LLC are protected from
personal liabilities, thus the name Limited Liability.

The key factor in owning any company is the guarantee called limited
liability: the owners of a company never have to pay more than they have
invested in the company. Their liabilities are limited. When a company goes
bankrupt, the owners can never be required to pay its unpaid bills.

The worst that can happen to investors in a limited liability company is
losing their initial investment if the company fails. By limiting the
downside risk for shareholders, companies are able to attract equity
investors and raise large amounts of funds called equity capital through
sales of shares rather than by borrowing money at potentially high interest
rates.

The names of companies around the world reflect this guarantee or
limited liability. The abbreviations "GmbH" in Germany, "Inc" in the
United States, or "Ltd." in most other English-speaking countries indicate
that the firm is a limited liability company and investors have nothing more
to lose than the money invested in their shares. The "S.A." in French- and
Spanish-speaking countries also refers to limited liability by defining
shareholders as "anonymous." Since the identity of shareholders can be kept
secret, the creditors or a bankrupt company have no right to pursue them
for the company's unpaid debts.

Many countries make a clear distinction between public and private
companies, with separate designations, such as AC and GmbH in Germany,
or Plc. and Ltd. in Britain. Generally, "public" companies are those large
enough to have their shares traded on stock exchange, while smaller
unguoted companies are said to be "private," even though their shares can
be held by the public at large. In some countries, a large company is said to
be privately owned if its shares are not available to the general public, in the
United States, where little distinction is made between public and private
companies. Most companies simply bear the title "Incorporated."

Notes:

Equity investment — “noprdenbHble WHBECTHLUWM , WHBECTHLHH B
aKIII/IOHepHLIﬁ Kamurall.
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COMPREHENSION CHECK

Exercise 1. Match the synonyms.

1. affect a. have
2. end up b. influence
3. start c. invest
4. indicate d. finish
5. own e. begin
f. land
g. pay

Exercise 2. Which of two parallel sentences are true?
1. a) The heart of capitalism is private ownership.
b) The heart of capitalism is public ownership.
2. a) The owners of a company never have to pay more than they have
invested in it.
b) Sometimes, the owners of a company have to pay more than they
have invested in it.
3. a) Companies are able to raise a large amount of funds through sale of
shares.
b) Companies prefer to raise a large amount of funds through
borrowing money at high interest rates.
4. a) The creditors of a bankrupt company have right to pursue
shareholders for the companies unpaid debts.
b) The creditors of a bankrupt company have no right to pursue share
holders for the company’s unpaid debts.
Exercise 3. What attributes are not suitable to the given terms?
1. investment — high-risk, initial, responsible, foreign, heavy, unpaid,
small, profitable.
2. deficit — trade, political, financial, profitable, food, budget.
3. security — guaranteed, economic, independent, public, high, financial,
available, national.

Exercise 4. Answer the questions.

1. What is A Limited Liability Company? What opportunities does it
give to the owner?

2. Does the company pay taxes or take losses?

3. Are the members of an LLC protected from personal liabilities?

4. What does limited liability mean?
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5. If a company goes bankrupt are the owners required to pay its unpaid
bills?

6. What is the worst that can happen to investors in a limited liability
company if the company rails?

7. If a limited liability company fails, are its investors arrested?

8. Do the names of companies around the world reflect the guarantee of
limited liability?

9. What title do most American companies bear?

Text B
ADVANTAGES OF AN LLC

v' The members of an LLC have protection against liability. They
cannot be held liable for company losses, or debts and business credit, and
their personal assets (such as a house or car) cannot be recovered by the
debtors.

v LLCs have the freedom of selecting any form of profit distribution,
which does not have to be in the ratio of the ownership between different
members.

v LLCs do not have a legal requirement to conduct formal meetings,
maintain minutes of the meeting, or record resolutions.

v' Benefits similar to a corporation are available without going through
any incorporation formalities.

v' Pass-through taxation principles apply and the company itself is not
taxed unless it opts for being treated as a regular corporation. All business
profits, losses, and expenses are accounted for by its individual members.
Members have to show the earnings in their individual tax returns and
accordingly pay taxes. This allows the avoidance of double taxation by way
of corporate tax payment along with the individual income tax.

DISADVANTAGES OF AN LLC

While the advantages largely benefit most small businesses, certain
aspects of an LLC can prove to be disadvantageous. This is especially true
for larger organizations. Some of the disadvantages of an LLC are:

v LLCs have a limited life and are usually dissolved when a member
dies, or if the company faces bankruptcy.

v LLCs cannot go public, as there are no shares or shareholdings.
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v/ Even though the paperwork and the complexities associated with
LLCs are significantly less than those required for forming a corporation, its
formation is still substantially more complex than a partnership or sole-
proprietorship.

Unit 11
WORD STUDY

Exercise 1. Read and memorize the following words and word
combinations.

enterprise ['entopraiz] — (npomsinuienHoe) mpeanpustie ((hadpuka,
3aBox) ; hupmMa, KOMIAaHUs

to earn [3:n] — 3apaGatbiBaTh

income ['mkam] — noxox, npuxon, IpuObLIb; 3apabOTOK

profit ['profit] — npubsLIB, TOXONX

loss [los] — yOsITOK, yiIep0, moTeps

statement ['sterttmant] — otuér; 6ananc

revenue ['rev(a)nju:] — m1oxo/1; BEIpyYKa

to subtract [sob'treekt] — BerumTaTH

expenses [1k'spen(t)siz] — pacxompl, H3AEPKKU

cash flow ['ka[ flou] — qBrKeHNE NEHEKHON HATUYHOCTH

due to — Gmaromapst; BCIEICTBHE; B pe3yibTaTe; H3-3a

wear and tear —u3HOC; aMOPTH3AIHST; N3HAITMBAHUE

Exercise 2. Check the transcription in a dictionary, read and
translate the words listed below.

Nouns: south, overview, maintenance, depreciation, nightmare,
advantage, uncertainty, organization, fund.

Adjectives: multinational, proverbial, nonprofit.

Verbs: spend, incur, deduct, delay, measure.

Exercise 3. Pay attention to the negative prefix “non-". Translate
the sentences:
o He will refuse your cigarette, he is a nonsmoker.
o Some countries declared their nonalliance to the pact.
o Nonconformists don’t follow ways of living accepted by most people.
¢ Sunday is a nonworking day.
¢ Nonliquid goods are produced here.
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o Nonpayment of taxes is punished by the law.
o There are public nonprofit organizations such as World Wildlife Fund.

Text A
WHAT IS A PROFIT AND LOSS STATEMENT?

Any enterprise from a major
multinational corporation to a coconut
juice stand in the South Pacific needs a
summary of everything the company has
earned and spent over a given period of
time. This overview of a company's day-
to-day activities is called an income
statement or a profit and loss statement (P&L).

A company making and selling coconut juice on a South Pacific beach
would start its P&L with a summary of all revenues from selling its
product. To determine its profit, the company needs to subtract its
expenses from its revenues. First, it would subtract the costs incurred in
producing the juice, called "cost of goods sold."

Expenses such as salaries or maintenance of assets would also have to
be accounted for. Other expenses, such as interest on loans, would then
have to be deducted. Finally, depreciation, the decline in value of fixed
assets, such as machinery and tools, would have to be deducted from
earnings. Depreciation causes numerous accounting nightmares because
there is no way to determine how much a fixed asset really declines in value
overtime.

Many companies take advantage of this uncertainty to show as much
"loss" as possible as soon as possible, reducing earnings in order to pay less
tax in the early years of the asset's life. By delaying tax payments,
companies can earn valuable interest on their retained earnings.

Once all expenses have been deducted from the revenues, a company
can see its total profit or loss. This is the proverbial bottom line. It tells us
how much the company's assets and liabilities changed over the course of
the year.

Another tool for understanding a company's activity is to look at its cash
flow. This measures the actual flow of funds — real money-flowing into and
out of a company during a given period of time. A company's cash flow, or
"cash summary," factors out all of the accounting tricks and looks at what a
company really earned.

e
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Even though it does not tell us the company's "profit", cash flow
sometimes gives a clearer picture of a company's true earnings, because it
excludes accounting tools such as depreciation. Cash flows and profit and
loss statements are essential (or understanding the revenues, expenses, and
profits of any organization, including nonprofit organizations such as the
World Wildlife Fund or the United Nations. Even if profits are not
distributed to shareholders, any organization needs a P&L to account for its
activities to see whether it is being efficiently and honestly run.

Notes:

Depreciation — a reduction in the value of an asset over time, due in
particular to wear and tear.

COMPREHENSION CHECK

Exercise 1. Choose the right translation of the terms.
1. retained earnings

a) MmoJTy4yeHHas: MPUObLIH

b) pacnipenenennas npuGHLIL

C) HepacIpeie/IcHHAas TIPUObLITH

2. profit and loss statement

a) OTYET 0 JI0X0Jax

D) oTuer o pe3ynbpraTax X03HCTBEHHOMW JEATEIBHOCTH
C) yTBEpKJCHHUE JI0XO/I0B U PACXOJIOB
3. cash flow

@) MOsIBJICHUE PEaIbHBIX ACHET

b) nenexurIii 0TTOK

C) IBIKEHUE JICHE)KHBIX Macc

4. cash summary

@) CBOJIKAa O HATMYHOCTH

b) cyMMBI HanMYHBIX HeHET

C) KaCCOBBIH ammapar

5. depreciation

a) nenpeccust

b) amopruzanus

C) BBITLIATA

6. asset

a) IMYIIECTBO, AKTUB

b) nmpubsLTL

C) ymepo
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Exercise 2. Match the synonyms.

1. enterprise a. instrument
2. overview b. percent
3. revenue c. statement
4. machinery d. income
5. salary €. expense
6. interest f. survey
7. tool g. earnings
h. activity
i. mechanisms
j. company

Exercise 3. True or false?

1) Profit and loss statement is the overview of a company’s day-to-day
activities.

2) The profit of a company includes its expenses and revenues.

3) There are many ways to determine the depreciation of a company’s
fixed assets.

4) The decline in value of fixed assets is called depreciation.

5) Analysis of company’s cash flow helps to understand its activity.

6) The United Nations is not nonprofit organization.

7) Such fixed assets as machinery and tools don’t change their value
over the time.

8) Cash flow is the flow of investors into and out of the company.

Text B
MEASUREMENT OF SUCCESS

The profit & loss statement is considered one of the most important
documents for keeping an eye on the financial health of a business. An
essential objective of a business is to make a profit. The P&L statement
shows the extent to which it has been successful in achieving this objective.

The profit and loss statement is a financial statement that summarizes
the revenues, costs and expenses incurred during a specified period, usually
a fiscal quarter or year. These records provide information about a
company's ability or inability to generate profit by increasing revenue,
reducing costs or both.
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The P&L statement is one of three financial statements every public
company issues quarterly and annually, along with the balance sheet and
the cash-flow statement. The income statement, like the cash flow
statement, shows changes in accounts over a set period. The balance sheet,
on the other hand, is a shapshot, showing what the company owns and owes
at a single moment. It is important to compare the income statement with
the cash flow statement.

Typically, a profit & loss statement is created at the end of accounting
periods — for example, at the end of each quarter. This allows a business to
stay on top of their financial situation and make adjustments for the coming
quarter. Profit and loss statements are important because many companies
are required by law or association membership to complete them. Aside
from this, a profit and loss statement will help the company to understand
their net income, which may be helpful in decision-making processes. For
example, a business owner may consider whether his or her company is
bringing in enough of a profit to justify renovating their building or expand
or grow in other ways.

Notes

Balance sheet (6anancossrit oTuer, 6ananc) — a statement of the assets,
liabilities, and capital of a business or other organization at a particular
point in time, detailing the balance of income and expenditure over the
preceding period.

Cash-flow statement (ortuer 0 ABHMIKEHMH JEHEXKHBIX CPEICTB) — a
financial statement that provides aggregate data regarding all cash inflows a
company receives from its ongoing operations and external investment
sources, as well as all cash outflows that pay for business activities and
investments during a given period.

Unit 12
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

reward [1T'wo:d] —IeHeKHOEe BO3HATpaKICHHUE, TIPEMHUS

loan [loun] — 3aém, ccyaa

to issue ['1fu:] — BeIMycKaTh, U3aBaTh; MyCKaTh B 0OpalleHHe

to rely (on) — nagesThes, mosarathest (Ha 4TO-I1.)

to raise [reiz] (money) — noObIBATh ICHBIH, 3AHUMATH JICHBIH
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to reward [rr'wo:d] — HarpaxmaTh, gaBaTh Harpaay HIH JEHEKHOE
BO3HArpakaeHue

essentially [r'senf(9)l1] — mo cyiecTBy; Mo cyuecTBy aeia

redemption value [ri'dempf(o)n 'veelju:] — BeikymHast CTOUMOCTD

compete [kam'pi:t] (with) — copeBroBaTBCH (C)

return [rr't3:n] — otnaya, BO3BpaT; BO3MEIICHUE

yield [ji:ld] - mpuOsuie, moxonm (oT (HHAHCOBOH HESITETBHOCTH, OT
cOopa HaJIOTOB | T. 11.)

likewise ['latkwaiz] — Taxke; Gonee Toro

maturity [mo'ffuarati] — momome MM, HACTABIIHIA CPOK TUIATEKA

face value — HapunarenbHas 1eHa, HOMHHAJIBHAS CTOUMOCTh

to run out (of) — koHuaThCs, HCCAKATE

pay off — pacmiauuBaThCs CIIOJNHA; PACCUUTHIBATECS C  KEM-IL;
MOKpPBIBATH (10JIT)

to adjust [o'dzASt] — koppeKTHPOBaTh, yCTAHABIUBATE (CYMMY)

Exercise 2. Read and translate the collocations below.

In reference to, unlike a stock, to reflect the market, low rate of interest,
to sell at a discount, a higher return, interest-bearing investments, around
the world.

Exercise 3. Remember the meaning of the terms that you’ll find in
the text.

A bond is a fixed income investment in which an investor loans money
to an entity (typically corporate or governmental) which borrows the funds
for a defined period of time at a variable or fixed interest rate. Owners
of bonds are debt holders, or creditors, of the issuer.

Redemption is the act or process of redeeming, of paying off a loan.

Maturity is the date on which a bill of exchange, promissory note or loan
becomes due for payment or repayment.

Securities are stocks, shares and bonds which are bought as investments.

Exercise 4. Make words with these prefixes according to the model.

“over-" (too much, more) and “under-" (too little, below)

Model: to estimate — to overestimate ;to estimate — to underestimate

with prefix “over-": time, coat, to work, to sleep;

with prefix “under-": ground, wear, to value, to pay, to line.

b) Translate the collocations below:

overpopulated cities; 5 minutes of overtime; to underestimate the talent;
to overwork every day; an underground passage; to put on an overcoat.
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Text A
WHAT IS A BOND?

Unlike a stock, which represents the risk and rewards of ownership in a
company, a bond is simply a loan agreement that says: “l, the borrower,
agree to pay to you, the bondholder, a certain amount of money at a certain
time in the future.”

Although almost anyone can issue a bond, large institution such as
government and corporation are the most common borrowers in the
international bond markets. Instead of relying on any one bank to lend them
money, they issue bonds to raise large sums of funds, often in global issue
of securities that are sold to banks and other investors around the world.

A bond is basically a piece of paper giving the holder the right to receive
a specific amount of money at a specific time. The borrower, or issuer, of a
bond has two obligations. First, the issuer has to pay back the original
amount borrowed, called the principal. Second, the borrower needs to pay
interest periodically, to reward those who buy the bond as an investment.
These interest payments are also called coupons in reference to the little
pieces of paper attached to bonds before the electronic markets made such
paper transactions unnecessary.

In order to determine the value of a bond, it is necessary to calculate the
interest paid over the bond’s life and compare this with other interest-
bearing investments in the international marketplace.

|
=l
o

il
S H H > 8 = + %,
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A bond is issued by a to generate and is paid back to
government funds the investor as
or corporation principal + interest.

Bond prices are constantly raised and lowered to reflect the market.
Essentially, bonds often interest rates. A bond paying a relatively low rate
of interest, therefore, will be sold at a discount when higher-interest bonds
are issued. A low-coupon bond, for example, may have to be sold for 95
percent of its face value, or redemption value, in order to make it attractive
enough to compete with other bonds. In paying less for a bond, the buyer
receives a higher return, or yield, on the amount invested.
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Like a playground seesaw, when one goes up, the other goes down.
Likewise, when interest rates fall, the prices of existing bonds rise. In a
period of declining interest rates, a relatively high-coupon bond would see
its price increase, until its yield is same as other bonds in the market with
similar maturity and similar risk. A bond’s price may even rise above face
value, to 105 percent for example, to make its yield competitive with other
bonds in the market.

The interest rate and price of a bond are also determined by its risk — the
likelihood of the investment being repaid. The riskier the bond, the higher
the interest a potential borrower will have to pay to attract investors. Bonds,
especially government bonds, are seen to be a relatively safe investment. In
the case of a bankrupt company running out of money to pay bondholders
and stockholders, the bondholders get paid first. A government, in a worst-
case scenario, can always pay off bonds issued in the national currency by
simply printing more money.

Bond prices are adjusted constantly, allowing them to complete with
other investments in the global economy, always reflecting the current
political, monetary, and economic environment.

Notes:

Bond trading — toprosist oonuraiusMu

COMPREHENSION CHECK

Exercise 1. Match Russian and English equivalents.

1 2

1. redemption a. CPOK BBIILIATHI JIOJTOBOTO

2. to compete with 00s13aTeNnbCTBA

3. return b. nepxarens (akuuit)

4. rate of interest C. OTpaxkaTh

5. maturity d. noramenue

6. face value €. KpeauTop

7. holder f. mporeHTHas cTaBKa

8. to reflect g. IpuGbLITH

9. lender h. comepHUYATh C

10.to attach i. HOMHHAJIBHAS CTOMMOCTD
j- IPUKPETUIATH
k. oTpbIBaTH
1. mokynareins
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Exercise 2. Match the antonymes.

1 2
1. loss a. payer
2. global b. gain
3. valuable c. dynamic
4. static d. worthless
5. inflation e. deflation
6. payee f. local

Exercise 3. Complete the sentences giving the explanation of the
following economic terms.

1. Abond is basically ....

2. The bondholder isa ... .

3. The nominal value of abond is ... .

4. The redemption value of a bond is ... .

5. Maturity isa ... .

6. Debt is ...

7. Payee is ...

Exercise 4. Answer the questions according to the text.

1. What institutions are the most common borrowers in the international
bond markets?

2. What right does a bond give to the holder?

3. What obligations does the borrower have?

4. When do the prices of existing bonds rise?

5. What is the principal?

6. What bonds are a relatively safe investment?

7. What do constantly adjusted bond prices reflect?

Text B
HOW ARE BONDS TRADED?

Bonds are traded around the world twenty-four hours a day, usually in
trading rooms of banks and securities houses that are connected by an
elaborate system of electronic communications equipment. The largest
international capital markets are based in London, New York, and Tokyo,
but bonds are traded in almost every financial center in the world, from
Paris to Bangkok, from Abu Dhabi to Vancouver.
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Since it is difficult for bonds investors to find individual buyers and
sellers, they usually go to professional “market-makers” who buy and sell
their bonds for them.

Although some bond trading takes place on public trading floors like
stock exchange, most of the world’s fixed-income securities, or bonds, are
traded by banks and securities houses acting as market-makers on behalf of
their clients.

Bond markets are just like any others competitive market in that trades
make money by buying for less and selling for more. To buy or sell a bond,
an investor goes to a trader who makes a “market” with two prices: a “bid”
price and an “offer” price. A trader makes money by buying bonds at the
lower bid price and by selling them at the higher offer price. The difference
between the two prices is called the spread.

Bond traders are forced by the market to keep their prices and spread
competitive. Some markets are so competitive that the bid and offer prices
are quoted in fractions of a percent, sometimes given as 1/32nds.

Bonds are usually traded with prices based on a percentage of their
original face value. When the piece of a thousand-dollar bond rises by
16/32, or one half of one percent, its value rises by five dollars. Since the
original value of the bond and its interest rates do not change, adjusting the
bond’s price gives it a new yield. Bond yield calculations are so complex
that most traders use calculators to determine which prices bring a bond’s
interest rate in line with the changing market.

In the international capital markets, some bonds, such as U. S. Treasury
bonds, serve as bellwether indicators of the market as a whole. Because of
the enormous amount of U. S. Treasury debt issued, international investors
prefer to use this market for a large part of their trading and investing. U. S.
government securities are said to be the most liquid bonds in the world
because then can be traded internationally in large quantities at almost any
given time.

Unit 13
WORD-STUDY
Exercise 1. Read and memorize the following words and word
combinations.

techniques [tek'ni:ks] — TexHIIeCKe TPHEMBI
persuade [po'swerd] — yOoeauts
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respond [r1'spond] — pearupoBaTh

charities ['ffeeritiz]— 6maroTBopuTENBLHBIE €A
flourish ['flarif] — npouBeratsh

primarily [prar'mer(s)lr] — rmaBHbIM 06pa3om
execute ['eksikju:t] — ocymiecTBIATH

Advertising
 NTERNET

Exercise 2. Read and translate the
collocations below.

In order to, to bring to public notice, for the
purpose of, in a certain way, to be used for, by
word of mouth, by the 1920s.

 BILLBOARD

Text A
ADVERTISING AND ITS HISTORY

To advertise means to tell people publicly
about a product or service in order to persuade
them to buy it. Advertising — the techniques and
practices used to bring products, services or
opinions to public notice for the purpose of
persuading the public to respond in a certain
way toward what is advertised. Most
advertising involves promoting a good that is ;
for sale, but similar methods are used to encourage people to drive safely, to
support various charities, or to vote for political candidates.

In many countries advertising is the most important source of income for
the media through which it is conducted. The media are all the
organizations, such as television, radio, and the newspapers, that provide
information for the public. In the ancient and medieval world such
advertising as existed was conducted by word of mouth.

The first step toward modem advertising came with the development of
printing in the 15th and 16th centuries. In the 17th century weekly
newspapers in London began to carry advertisements, and by the 18th
century such advertising was flourishing. The great expansion of business in
the 19th century was accompanied by the growth of an advertising industry;
it was that century, primarily in the United States, that saw the
establishment of advertising agencies. Advertising agency is a company that

{ﬂ/‘f { 'Ju ) g

I The hjg
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designs and makes advertisements for other companies. By the 1920s
advertising agencies could plan and execute complete advertising
campaigns.

COMPREHENSION CHECK

EX. 3. Restore the word order in the questions and answer them.

1. What is by the term "advertising" meant? 2. What most advertising
involve does? 3. Where advertising is used? 4. What the most important
source of income for the media is? 5. How was advertising in the ancient
and medieval world conducted? 6. What the first step toward modem
advertising was? 7. Who to carry advertisements in the 17th century in
London began? 8. What was accompanied the great expansion of business
in the 19th century by? 9. What century the saw establishment of
advertising agencies?

Ex. 4. Agree or disagree with the following statements.

1. To advertise means to make an announcement, for example in a
newspaper or on a poster, that a job is available. 2. Advertisement is a
picture, set of words, a film etc. that is used to advertise a product or
service. 3. Advertising is used to bring its preconceived opinions to public
notice. 4. Advertising promotes unsaleable goods for sale. 5. Advertising
encourages people to make traffic violations. 6. Advertising discourages
people to back up various charities. 7. Advertising has the purpose of
persuading the public that charity begins at home. 8. Advertising
encourages people to vote for political candidates holding extreme views in
politics. 9. Advertising is something that gives people what they want
knowing it is not good for them. 10. Advertising is the most important
source of income for the gutter press. 11. Advertising tuckers any man of
sense out. 12. Advertising makes anyone extremely angry or annoyed.

Ex. 5. Translate the following questions and answer them.

1. Pexnama wucronb3yercs JUIs TOTO, YTOOBI TIpHBIEYb BHUMaHHE
OOIIIECTBEHHOCTH K OIpefesieHHBIM ToBapam? 2. Peknama yOexxmaeT Hac
OCTOPOXXHO ~ BOJXUTH  ABTOMOOWIB? 3. Pexmama  momnep)kuBaeT
OnmarorBoputenbHble nena? 4. Pekiama Ipu3bIBaeT HAc TOJIOCOBATH 32
MOJIMTUYECKNX KaHauaatoB? 5. Pekmama nporngeraer?
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Ex. 6. Complete the following statements.

1. To advertise means... .

2. Advertising is ... .

3. ...is the action of calling something to the attention of the public
especially by paid announcements.

4. Most advertising involves ... .

5. Advertising encourages ... .

6. Advertising supports... .

7. Advertising helps people to vote ... .

8. The most important source of income for the media is ... .

9. Advertising is conducted through ... .

10. Advertising was conducted by ... in the ancient and medieval world.

11. Modem advertising came with ... .

12. Weekly newspapers in London began ... .

13. ... was accompanied by ... .

14. The United States saw... .

15. Advertising agencies could ... .

Ex. 7. Choose one topic to speak about advertising: a) its definition;
b) its usage; c) its mutual relations with the media; d) its existence far
back in the past; e) its agencies.

Retell the text “Advertising” and its history.

Ex. 8. Here are the captions or slogans of some advertisements.
Working in pairs, discuss each of them. Do you find any of them
striking or amusing? Why? What techniques have the writes used?

1. HANDLE WITH PASSION (Ad for the Toyota)

2. PRESSED FOR TIME? (Ad for irons)

3.ON THE THRESHOLD OF BUYING YOUR HOME? LET
BARCLAYS CARRY YOU OVER. (Ad for Barclays Bank)

4. DEFY THE JONESES (Ad for the Infiniti car)

5. WE PUT A LOT OF ENERGY INTO YOUR BATTEPJES (Ad for
batteries)

Have you found any recurring devices in these advertisements? If
so, what are they?
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Ex. 9. Read the following paragraph. Choose words from the box
below to write in each blank.

| Few, a few, little, a little, many, much, more, most, all, no, none, a lot |

In Sweden there is only 1) cigarette advertising because the
government has been successful in preventing 2) cigarette
advertisements. Although there are 3) cigarette advertisements
in magazines (but not many), there are 4) cigarette
advertisements at all in cinemas and also 5) on the radio and
television.

In Britain and the United States 6) of cigarette

advertisements show beautiful girls and handsome men smoking cigarettes.
In spite of attempts to stop people smoking, there are even 7)
advertisements than before. In Sweden, however, there: must be

8) people at all in cigarettes advertisements! The Swedish
governments wants as 9) people as possible to smoke. It tells

people that 10) smokers usually die at a 11)

earlier age than none-smokers.
TextB
ADVERTISING

; Business need to advertise. If they did not
[ ADVERTISING ) advertise, no one would even learn of the existence
CUSTOMER of thei_r wares. In_part, adverti_sing is aimed at
— conveying information to potential customers and
PLAN clients, but it is also used to persuade the public to
CREATIVITY buy. This is the area in which advertising is often
MARKETING criticized.  Advertisements  are  sometimes
SALES misleading. Although it is illegal for advertisers to
CROSS MEDIA make untrue statements about their goods, services
COMMUNICATION or prices, they still make their wares seem unduly

attractive. They pander to our egos and our vanities.

They create a demand which would not otherwise exist.
It is easy to say, “I’'m not influenced by the adverts!” Everyone is
influenced to a certain extent. There was recently some research on
subliminal advertising. The word “coffee” was flashed on to the television
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screen. It happened so quickly that no one was aware it had happened.
For just a fraction of a second it registered on the viewers’ subconscious.
The result? A surprising number of people chose to make coffee at that
precise moment. Of course, it could be a coincidence but; it was highly
unlikely.

Yet, for the typical manufacturer advertising is a form of insurance.
The nature and extent of consumer’s needs have to be constantly assessed.
If the needs are overestimated it is possible, through advertising, to soak up
the surplus goods which have been produced. As a demand for a product
sags, it can be stimulated. There are all sorts of useful by-products. Without
the possibility of advertising, workforce would have to be laid off when
sales fell. The warehouses would become overfilled and the stocks would
deteriorate, perhaps even becoming obsolete.

An alternative to advertising would be to lower prices when sale fall.
This would suit the purchasers but introduce an element of uncertainty for
the manufacturers. They are always concerned to ensure that their revenue
exceeds their costs, and where would they be if there were daily fluctuations
in the prices of their products?

Advertising goes far beyond television and hoardings, newspapers and
magazines. The manager of a clothes store is advertising by putting models
wearing the store's clothes in the window. A bicycle manufacture is
advertising when he sends a new price-list through the post to his retailers.
How could trading be carried on without such devices?

Some would even go so far as to say that advertising actually enriches
our lives. Commercial television is able to provide us with free programs
thanks to its advertising revenues. National newspapers derive much of their
revenue from advertising. Look at a typical newspaper and you will
discover the proportion of the pages devoted to advertisements. We also
have advertisers to thank for the free color supplements accompanying the
Sunday newspapers.

Vocabulary to the text:

ware [wea] — ToBap

to convey [kan'ver] — cooOmiath

misleading [mrs'li:dm] — o6MaHuuMBEIit

undue [an'dju:] — upe3mMepHbIit

to pander ['paends] — moTBOpCTBOBATH

vanity ['veenotr| — TrmeciaBue

subliminal advertising [sab'limin(o)l] — pexnama, ocHoBaHHas Ha
BHYIICHHU
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sag [seeg] — manenue 1eH

warehouse ['weshaus] — ToBapHsIit cknan
deteriorate [dr'tiorioreit] — moptutbes
obsolete ['abs(o)li:t] — ycrapepuimit
revenue ['rev(s)nju:] — moxon

fluctuation [ flakgu'erf(e)n] — konebanue
supplement ['saplimant] — npunoxenue
hoarding ['ho:dig] — pexmamubIit muT

Ex. 1. Answer these questions with your own words.

1. What should be done to counter a fall in sales?

2. How do national newspapers benefit from advertising?

3. How can window-dressing be seen as a form of advertising?
4. How does advertising help the workforce?

5. Why is it expensive to hold stocks unnecessarily?

EX. 2. Translate and learn the phrases from the text.

To be aimed at, to persuade the public, to make smth. seem unduly
attractive, to pander to one's egos, to create a demand, to be influenced by
the adverts, to register on the viewers’ subconscious, a form of insurance, to
assess consumer's needs, to soak up the surplus goods, to lay off
workforces, to introduce an element of uncertainty, to exceed the costs,
daily fluctuations in the prices of the products, to go far beyond, to carry on
trading, to derive much of the revenue from advertising.

Ex. 3. Prove the following.

1. Businesses need to advertise.

2. Everyone is influenced by advertising to a certain extent.

3. Advertising is a form of insurance.

4. Advertising goes far beyond television and hoardings, newspapers
and magazines.

5. Advertising enriches our life.

Ex. 4. Your dream is to work for an advertising agency. Give
reasons for your choice.

Ex. 5. Give the following passage an appropriate title and
summarize it in about 150 words.

The art of advertising is to persuade people to buy your product or
service. This requires a basic understanding of psychology, the needs of
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human beings and how those needs can be satisfied. An American
psychologist, Abraham Maslow, has suggested those needs can be
compartmentalized and arranged in the form of a hierarchy. At the lowest
level people need food, shelter, warmth and sex. When these needs are
largely satisfied, people begin to think about the safety of themselves and
their personal possessions. Squirrels, when they have had their fill of nuts,
begin to bury nuts in their winter larders. Human beings have the same
tendency, much to the relief of the insurance companies. Insurance appeals
to those who would feel the loss of personal possessions, through burglary,
flood and fire, and those who seek pensions and financial security generally.

Even when a human being does not feel under threat at the safety level,
a new need emerges according to Maslow. There is now a need to be
approved by other people, a need for love and respect. The advertising
industry finds this a very useful area for its machinations.

If you want people to look at you admiringly, or enviously, you have to
wear Jayboy Jeans — no one else’s will do! That is the message, in effect.

Or the advertiser might be trying to persuade you to buy a new car. This
is the latest and the best sports car in the market. It is faster, sleeker, more
enviable, than anything else in the world. If you haven't got one, or don't get
one pretty soon, the rest of the world is going to see you as a dead duck!

And when we are largely satisfied at this social level, according to
Maslow we simply move on to egocentricity. We all have egos, but what is
an ego? It is a love of self. We look into the mirror and hopefully like what
we see. Of course, not only in physical terms. We hunger for self-respect
now that our lower level needs have been largely satisfied. Another happy
hunting ground for the advertising agencies, for example “Diamonds are for
ever!”, or “Use Real Results from Diana Cosmetics — fights wrinkles fast!”

According to Maslow the ultimate need is for fulfillment. This would no
doubt come when we have all that the advertisers say we so desperately
need. For most of us it seems that day will never come!

Ex. 6. Complete the sentences.

1. Advertising can help a business to ... .

2. If you have goods or services to sell... .

3. A good advertising agency will... .

4. While advertising on national television is ... .

5. Local radio is often used to ... .

6. When stocks are building up ... .

7. Although newspapers and magazines ... .

8. One of the weaknesses of the human beings is that ... .

9. It is essential that the packaging of a product should be ... .
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Ex. 7. Match the words from the box with dictionary definitions that
follow.

audiovisual  publicity hoarding artwork gimmick
feature exhibition ego exclusive persuasion
audience bulletin brand tabloid teaser
stimulus sponsor presentation  slogan dry-run
leaflet logo media showcase profile

1. A cabinet made of glass or clear plastic used to display products while
protecting them against deterioration and pilferage.

2. The art of making people do what you want them to do.

3. A combination of visual art forms, such as film and video, with sound
in the form of record, tape or cassette.

4. An idea or object which is novel or unusual.

5. An individual's conception of himself/herself.

6. An established product name which is usually registered with the
Registrar of Patents.

7. A display of a company's products to bring them to public notice.

8. A story or photographic material which is supplied to one publication
alone.

9. A group of people exposed to any form of persuasion.

10. A company symbol, badge or name style.

11. Catchwords, phrases or sentences associated with a particular
product or company, putting across a selling point in an entertaining
fashion.

12. A site for poster advertising.

13. A printed piece of paper, single or folded-over to make four pages.

14. Someone who is prepared to finance an operation so long as their
name will be featured in the publicity.

15. A brief description of a product or person which amounts to a
character sketch.

16. A brief mailing announcement, issued periodically.

17. A newspaper with a small page area.

18. An advertisement which makes people curious because some
information has been withheld.

19. The art of claiming attention.

20. A story or article written in some depth for a particular publication.

21. An action which provokes a response.

22. The pictorial or illustrative part of an advertisement.
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23. A planned meeting at which attempts are made to sell ides or
products.

24. The intermediaries used by the business fraternity to advertise their
wares.

25. A rehearsal for a TV/video presentation where actions, lines and
cues are practiced.

Ex. 8. Study some items of advertising taken from the world
business newspaper “Financial Times”. Try to write your own ones.

The Bigger The Crowd, The Better The Performance

You're a major in the securities markets worldwide, so when it comes to
trading, you know what you need.

Liquidity.

A world of buyers and sellers — ready to trade. And when you're trading
electronically, you know the place to come for global liquidity

Instinet.

We give electronic access to some of the broadest, deepest — most
liquid — trading opportunities around the world.

What's more, we don't have our own portfolio so we never compete with
your trades or take a position against you.

Our only goal is to help you get the fastest trade at the best price — and
we handle the follow-up automatically.

All of which can add up to better performance.

For information, call our international freephone number +800
INSTINET (+800 4678 4638) or visit www.instinet.com

If We Call A Rock A Stone
Isn't 1t Still A Rock?

Names are powerful things. For years, First Chicago has been making a
name for itself in international banking. Our name has become synonymous
with international capabilities from trade services to FX and risk
management. And now First Chicago has chosen yet another set of words to
define itself: Bank One.

Just as calling a rock by another name cannot change what it is, our new
name can’t change the heritage we’ve created for ourselves and our clients.
We wouldn’t want to even if we could. Instead, we intend to strengthen our
identity by banking on some of the properties of our new name.
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With our combined assets and access to new markets, multinational
corporations will find that we’ve become a dominant force in more U.S.
business centers. Bank One now hails as one of the top 3 in large and
middle-market banking in the U.S. with over $250 billon in assets.

No matter what side of the ocean you do business on, you’ll find that
Bank One can provide you with access to U.S. and overseas markets in
more ways than we ever could before.

A new name can’t change who we’ve been, but it can speak volumes
about where our business is headed. Not to mention yours.

First Chicago is now Bank One.

Whilst working at Iveco, I've learnt something. We don’t just make
trucks, vans and all the rest. We work for customers. Here, they call it
“Customer Satisfaction”. What that really means is that if our customers
have problems, anywhere in the world, we do our utmost to solve.

Forgive Us for Flag-Waving, But We're Number One In Europe

OPC now operates in more European countries than any other broad-
band communications company. We also have more subscribers than
anyone else, with nearly 9 million and thousands of businesses across
Europe benefiting from our communications and entertainment services.
And we’re the only pan-European company offering a unique triple service
of cable TV, telephony and high-speed internet access. All available to our
customers via a single cable. It makes you proud to be European.

Ex. 9. Do you agree with the following statements? Discuss them
with a partner.

1. I tend to watch television channels that have no adverts as | find them
annoying and interruptive in programmes especially films.

2. It has little persuasive influence on me personally, but | think it is
used a lot to influence children, and works on them.

3. Music is very important in an advert but often overrides what product
is being adverted.

4. Adverts can become very repetitive. Some adverts are used more than
once in an advert break. These stick in your mind more.

5.1 hate the adverts that are in a series like a mini story, where each
separate advert makes a mini story-line.

6. Europe is now banning tobacco advertising, which appear on
billboards, sports and papers. This is a good thing. Because tobacco does
not need to be advertised, enough people smoke already through peer
pressure.
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UNIT 14
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

circulation [, s3:kja'lerf(o)n] — Tupax

pervasive [pa'versiv] — BCrony MPOHUKAMOLINT

spot [spot] — mecTo

composition [ kompa'zif(o)n] — cocta

charge [ffa:d3] — 3ampocurs

segment ['segmaont] — cexTop

direct [dr'rekt] — HanpaBsTh

billboard ['bilbo:d] — pekmamusbIit muT

poster ['pausto] — ruakaT, aduma

intrusive [m'tru:siv] — Ha30UIKUBBIN, HABSI3UNBBIN

Text A
ADVERTISING AND ITS MEDIA

There are some principal media for
advertising. Newspapers  can offer
advertisers large circulations and the

ﬁgﬂﬂ@ opportunity to alter their advertisements
Rﬁlch, frequently and regularly. Magazines may be
h of general interest or they may be aimed at
specific audiences (such as people interested
in computers or literature) and offer the
manufacturers of products of particular interest to such people the chance to
make contact with their most likely customers. The most pervasive media
are television and radio. Advertisers can buy short "spots" of time to
promote their products or services. Advertising spots are broadcast between
or during regular programs. For advertisers the most important facts about a
given television or radio program are the size and composition of its
audience. The size of the audience determines the amount of money the
broadcaster can charge an advertiser, and the composition of the audience
determines the advertiser's choice as to when a certain message, directed at
a certain segment of the public, should be run. The other advertising media
include direct mail, outdoor billboards, posters, and etc. Advertising is on
some occasions too intrusive.

SWSEAper
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COMPREHENSION CHECK

Ex. 2. Restore the word order in the questions and answer them.

1. What newspapers can offer advertisers? 2. What magazines may be
aimed at? 3. What magazines may offer the manufacturers? 4. What the
most pervasive media are? 5. What and why advertisers can buy? 6. When
advertising spots are broadcast? 7. What facts the most important for
advertisers are? 8. What the size of the audience does determine? 9. What
the composition of the audience determine does? 10. What the do other
advertising media include? 11. Do you advertising too intrusive find?

Ex. 3. Agree or disagree with the following statements.

1. Newspapers can offer advertisers small circulations. 2. Newspapers
can offer advertisers the opportunity to buy printing machines. 3. Magazines
may help the manufacturers of products to foist their substandard goods
upon their customers. 4. The most pervasive media are old wives' tales.
5. Advertisers can buy television and radio to promote their products or
services. 6. The term "direct mail" means advertisements that are sent by
post to many people. 7. Billboard is a large sign used for advertising.
8. Poster is a large printed notice, picture, or photograph, used to advertise
something or as a decoration. 9. Audience is a group of people who watch
and listen to someone speaking or performing in public. 10. Audience is the
number or kind of people who regularly watch or listen to a particular
programme. 11. Target audience is the kind of people that a programme,
advertisement etc. is supposed to attract.

Ex. 4. Translate the following questions from Russian into English
and answer them.

1. TTouemy pasmemaTh pekiaMy B raszerax BbeITonHO? 2. XKypHambl
MIPeUIaraoT IPOU3BOIUTESIM YCTAHOBUTh KOHTAKTHI C HMOTCHIMATbHBIMU
nokymarensiMu ux ToBapoB? 3. TeneBuaeHHe M pajuo NPOHUKAIOT
noscroay? 4. PexiaMmy MOXKHO Ha3BaTh «HaBsA34uBON»? 5. Pexnama monesHa
BCceM?

Ex. 5. Complete the following statements.

1. Newspapers can offer... . 2. Magazines may be ... . 3. Magazines may
offer ... . 4. The most pervasive media are ... . 5. Advertisers can buy ... .
6. Advertising spots are broadcast... . 7. For advertisers ... are ... . 8. The
size of the audience determines ... . 9. The composition of the audience
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determines ... . 10. The other advertising media include ... . 11. Advertising

on some occasions affects ... . 12. ... is the kind of people that an
advertisement is expected to attract. 13. ... is the number or kind of people
who at regular times watch or listen to a peculiar programme. 14. .... is a

large photograph used to advertise something. 15. ... is a large signboard
used for advertising.

Ex. 6. Choose one topic to speak about: a) advertising in
newspapers; b) advertising in magazines; c) advertising by television
and radio; d) the other advertising media.

Retell the text “Advertising and its media”.

Ex. 7. As you know, many advertisements use modified quotation,
proverb or saying, sometimes only changing one word or adding a pan.

Here are a number of such quotations, expressions and sayings.
Working in pairs, discuss their meaning and try to use them in
sentences.

. When in Rome, do as the Romans do.

. Achilles’ heel.

. Crossing the Rubicon.

. Crying over spilt milk.

. To have one foot in the grave.

. All’s well that ends well.

. To cut the Gordian knot.

. You can’t have too much of a good thing.
. A rough diamond.

Choose three or four of these expressions and use them to write one- or
two-line captions to advertise products of your choice (e.g. jewelry, dairy
products, a holiday, shoes, furniture:). You can keep the expressions as they
are, modify them slightly or significantly, or give them a context, but
remember that they must remain recognizable.

OCo~No ok~ wWNPE

Ex. 8. Read the following sentences. Put a circle round the letter of
the correct word to use in each blank.

1. The New Oxford Garage is for more salesmen.

a) advertising; b) informing;  ¢) requesting; d) advising.
2. One of the new salesman has me to buy a new car.

a) convinced; b) argued; c) persuaded; d) resulted.
3. First, he gave me a very interesting about the car.
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a) information; b) fact; C) news; d) brochure.

4. It contained a lot of about how little petrol the car used.
a) examination; b) news; c) fact; d) information.
5. The car is for one year. The garage will pay for any repairs

within this period.

a) promised;  b) advised;  c) guaranteed; d) attended.
6. | hope everything is true and that the salesman isn’t trying to

anyone.

a) lie; b) mislead; c) mistake; d) steal.

Ex. 9. Advertisements take many forms, some of which are in
Column A. In Column B there are some opinions of these forms of
advertising. Match the opinions with the forms of advertising,
according to what you think. Now work in groups. Discuss your
opinions, like this:

What do you think of poster advertising?

— In my opinion it’s probably quite effective, although it’s unsightly.

— It’s probably effective because its reaches a lot of people.

A B
posters It’s effective.
radio It’s unsightly.
cinema It’s expensive.
TV It’s ineffective.
magazines People don’t listen to watch it.
newspapers People don’t go there.
direct mail People throw it/them away.
brochures It reaches a lot/ only a few people.

And now make sentences like this:
In spite of being unsightly, this type of advertising is good for many
products like .
In spite of the fact that many people don’t go there, this type of .
Read the sentences to the group and ask:
Which form of advertising am | talking about?

Ex. 10. Here is the list of products and images. Match the images
with the products in the chart and make a sentence like this:
| think that advertisements often use an image of a woman in an evening
dress to advertise cars because .
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jewelry a woman in a swimming costume
wine a woman in an evening dress
ladies’ fashions aman in a suit

cars a wild animal

spirits a mountain scene

cigarettes an outdoor man

perfume a tropical island

chocolates mountain streams

ancient ruins a peaceful country scene

And now working with a partner make your own list of products
and images.

Text B
ADVERTISING ALL OVER THE WORLD

How can a rabbit be stronger than a football hero? How can a rabbit be
more powerful than a big strong man? In the world of advertising this is
quite possible. Consider the example of Jacko. This great Australian
football hero recently appeared on TV and yelled at the audience to buy
products. Jacko's angry campaign worked well in Australia, so Energizer
batteries invited him north to sell their product in the United States. But
Jacko's yelling did not convince the American audience to buy batteries. So,
goodbye, Jacko. Hello, Energizer Bunny, the little toy rabbit that has sold
far more batteries than Jacko

I, In the world of advertising, selling
e N} ,/ f products is the most important goal. As
5 o companies are becoming more global, they
p }9&@ : are looking for new ways to sell their
M /) products all over the world. It is true that
A G“N‘\\* % L Y _because pf global communication, the world

is becoming smaller today.

But it is also true that the problems of global advertising — problems of
language and culture — have become larger than ever. For example, Braniff
Airlines wanted to advertise its fine leather seats. But when its
advertisement was translated from English to Spanish, it told people that
they could fly naked! Another example of wrong translation is when
Chevrolet tried to market the Chevy Nova in Latin America. In English, the
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word nova refers to a star. But in Spanish, it means “doesn't go”. Would
you buy a car with this name?

To avoid these problems of translation, most advertising firms are now
beginning to write completely new ads. In writing new ads, global
advertisers must consider different styles of communication in different
countries. In some cultures, the meaning of an advertisement is usually
found in the exact words that are used to describe the product and to explain
why it is better than the competitor. This is true in such countries as the
United States, Britain, and Germany. But in other cultures, such as Japan’s,
the message depends more on situations and feelings than it does on words.
For this reason, the goal of many TV commercials in Japan will be to show
how good people feel in a party or some other social situation. The
commercial will not say that a product is better than others. Instead, its goal
will be to create a positive mood or feeling about the product.

Global advertisers must also consider differences in laws and customs.
For instance, certain countries will not allow TV commercials on Sunday,
and others will not allow TV commercials for children’s products on any
day of the week. In some parts of the world, it is forbidden to show dogs on
television or certain types of clothing, such as jeans. The global advertiser
who does not understand such laws will soon have problems.

Finally, there is the question of what to advertise. People around the
world have different customs as well as different likes and dislikes. So the
best advertisement in the world means nothing if the product is not right for
the market. Even though some markets around the world are quite similar,
companies such as McDonald’s have found that it is very important to sell
different products in different parts of the world. So when you go to a
McDonald’s in Hawaii, you’ll find Chinese noodles on the menu. If you
stop for a hamburger in Germany, you can order a beer with your meal. In
Malaysia, you can try a milk shake that is flavored with a fruit that most
people in other countries have never tasted.

All of these products must be sold with the right kind of message. It has
never been an easy job for global advertisers to create this message. But no
matter how difficult this job may be, it is very important for global
advertisers to do it well. In today’s competitive world, most new products
quickly fall. Knowing how to advertise in the global market can help
companies win competition for success.
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Ex. 1. Answer the following questions.

1. Who is Jacko? What does he show about international advertising?

2. What problems do advertisers have when they try to translate ads
directly from one language to another?

3. What must a global advertiser understand in order to avoid having
problems?

4. Why should a company offer different products in different countries?

Ex. 2. Complete the sentences below with the most appropriate
word. Make sure that the sentences are correct according to the
information that you have read.

1. A battery changed its campaign from Jacko to Energizer
Bunny.

a) firm; b) goal; ) market; d) translator.
2. There are many problems with , even with languages that are

similar, such as English and Spanish.
a) advertising; b) marketing; c¢) translation; d) competition.
3. Different countries have different styles of , which involve
different use of words and feelings.
a) writing; b) communicating; c) advertising; d) competing.
4. Some countries do not allow ads for children’s products.
a) newspaper; b) TV; c¢)magazine; d) radio.
5. Drinking beer with a meal is an example of a

a) culture; b) style; C) custom; d) law.
6. Many new products fail because there is a lot of in the world
today.

a) advertising; b) business; ¢) communication; d) completion.
7. The Nova campaign fail in Latin America because of the of the
ads.

a) goal; b) cost; C) style; d) message.

8. Ads that show a group of people sharing good feelings are often quite
successful in .
a) Germany; b)Japan; c) Malaysia; d) Britain.
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Ex. 3. Complete the following passage using a gerund or infinitive.
Choose from the verbs on the left.

build Jo John S. Pemberton invented Coca-Cola in 1886.
set up His partner suggested ... an advertisement for the drink in
run the Atlanta Journal that very year. In 1888, Asa Candler
bring bought the Coca-Cola business and decided ... the
make product known through signs, calendars and clocks. The
transform company began ... its global network when Robert

Woodruff was elected president of the company in 1923.
He succeeded in ... Coca-Cola into a truly international
product by ... a foreign department, which exported
Coca-Cola to the Olympic Games in Amsterdam in

1928. During World War II, he promised ...  Coca-
Cola to every soldier in every part of the world.
decide Coca-Cola's advertising has always attempted ...
reflect changing contemporary lifestyles. ... an international
appear advertising campaign requires the talents of professionals
create in many areas, and extensive testing and research are

always done before ... which advertisements will finally
be used. Celebrity endorsements have featured heavily —
Cary Grant, Ray Charles and Whitney Houston are just
three of the big name stars who have agreed ... in Coca-
Cola commercials.

return After ... Diet Coke in 1982, the company saw its
change sales grow quickly. The drink is now the third most
expand popular in the world. In 1985, the company tried ... the

launch secret formula of Coca-Cola, but realized that Americans
drink were very attached to the original recipe. The company

listened to its consumers and quickly responded by ...
the original formula to the market as “Coca-Cola
Classic.” Today, people in more than 160 countries
around the globe enjoy ... Coca-Cola. It is asked for
more than 524 million times a day in more than 80
languages. The company intends ... its global presence
even further in the twenty-first century, particularly in
developing markets.
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EX. 4. Discuss the following with a partner.

1. In a free market advertising is essential for a business to survive.

2. Advertising is the means by which a business can communicate with
established and potential customers as to the goods and services it is
offering.

3. TV adverts must be in the form of humorous short stories (sometimes
incorporating national "in-jokes") that can observe the product being
advertised.

4. Radio adverts are usually more direct and explicit about the
advertised product.

5. The content of adverts are confined by public as well as legal
constraints.

6. Television adverts are sometimes treated as an opportunity to make a
cup of tea without missing part of a program.

7. Unsolicited advertising through the post ("junk mail™) often causes
more annoyance than television, radio or magazine advertising.

8. Adverts in magazines and newspapers reduce the cost of the
publication to the consumer.

Ex. 5. Advertising game.

People are always influenced by various advertisements. So they hear
them on TV, radio stations, see on the buses’ walls etc. But they do not trust
most of them. They could only do so if a close friend or relative has used it
and said it was worth buying. Now you are going to play a game. Split into
groups of five or six. All of you have been invited to a picnic. At the picnic
you represent different people. Your task is to persuade other people to start
using a new thing or service you advertise. There are six cards but you may
add your own cards.

Card 1: Linda

You work as a sales manager. Recently you’ve bought a new “Shuna”
washing powder. Your clothes have become much cleaner after using it
and white clothes have become whiter. So you are really happy about it.

One minus: it costs more than other washing powders, but, on the
other hand, is worth buying.
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Card 2: Jeffrey
You are a film editor. A few days ago you bought a mixture of frozen
vegetables “Keila’. Wien you made supper using it, you and your teenage
kids enjoyed it. It was delicious! These vegetables are easy to cook, they do
not contain soya. They are really very good with sour cream or mayonnaise
dressing. The mixture consists of cucumbers, carrots, tomatoes, onion, red
pepper, peas and corn. It costs even less than the mixture you used to buy.

Card 3: Isabel
You are an aerobics trainer. Last Friday you were shopping in the sports
complex “Jupiter” and bought a new pair of badminton rackets “Kroyak”.
They are well designed. The strings are of good quality, so it’s not so easy
to tear them. The shuttlecock is bright and made of feathers. It flies even if
it is a bit windy. It’s not cheap, but cheaper rackets have a lot of problems
and don’t serve for a long time.

Card 4: Robert
You are a taxi driver. At the weekend you bought “Warrior” headphones.
They are made in the USA. They are rather comfortable to put into ears, the
sound can be regulated by a special button. The design is fashionable: you
can choose any color you prefer. They aren’t expensive. You also decided
to give them as a birthday present to your brother.

Card 5: Pau!me

You are a computer programmer. You’ve bought a new table lamp. It is
made of white plastic and can be easily fixed to any surface. It has got a
very good extra feature: pens can be put into the place where it is fixed. So
you are happy since; you’ve had it in your room near the computer.

Card 6: Beatrice
You are a university student. You bought a new CD Encyclopedia a few
days ago. It’s a wonderful and useful thing! You can find a lot of necessary
information, for instance, who Niccollo Pagannini was, or how coral riffs
move. Just enter the name or word, and you’ll quickly see the article about
it. 1’1l be less expensive if you search for the information on the Internet.
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Ex. 6. Read the following essay. Do you agree with the author’s
point of view that our life is a process of advertising? If yes, give your
own arguments in favor of it.

Our Life is a Process of Advertising

When we hear someone say that advertising is bad, that it makes people
‘zombies’ by imposing things on them, we often nod in agreement without
thinking over those words. But if we thought a little, we would see that our
life is a process of advertising.

In order to have a better concept of what advertising is, let’s look at its
definition.

advertising — the attracting of public attention to a product, service, etc.
(New Webster’s Dictionary)

advertising — the business of encouraging people to buy goods .
(Longman Dictionary of Contemporary English)

If you look closely at these two definitions, you’ll notice that the first
one points to the fact that not only products can be advertised, while the
second one links advertising with the process of buying. I find the first one
much more acceptable.

Our life is not just about buying or selling, it’s more about constantly
choosing between two or more things, ways, etc. It’s choice that saturates
our life and makes advertising a necessary thing. It’s choice that makes
advertising point out something to be bad or good, useful or useless,
successful or not. So advertising is a way of helping people choose. You
can see that it’s a way to help people, not to impose things on them. I'll give
you an example. When we were children our parents advertised good
behavior to us by means of encouraging us when we behaved well, and
punishing us when we behaved badly. The process of advertising goes in
school, at work, in homes, in the society; we just have to see it and accept it
as a necessary component of life.

As for the influence of advertising, | agree that it can be either positive
or negative; but that’s why we, people, were given free will to choose.
Believe me, advertising doesn’t make anyone a zombie or a robot; if it did
we would have had a perfect society. A person becomes a zombie only
when he stops using his brain and will. And it is the choice of a person and
not the imposition of advertising.
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UNIT 15
WORD-STUDY

Exercise 1. Read and memorize the following words and word
combinations.

placement ['plersmont] — pa3merenue

skilled [skild] — uckycHBI#, KBATHPHUITHPOBAHHBIH

research [r1's3:{f] — uccnenosanue

creativity [krr'ertivoti] — TBOpuecTBO

canny ['ka&ni] — ocTOpOKHBIH, OCMOTPHUTEIBHBII; XUTPBIH

schedule ['fedju:l] — mnanupoBaTh

thing of naught [no:t] — HeHyxHast Bels

Text A
ADVERTISING AND ITS EFFECTIVENESS

There is no serious disagreement over the power of advertising to inform
consumers of what products are available. In a free-market economy
effective advertising is extremely important and necessary to a company's
survival, for unless consumers know about a company's product they are
unlikely to buy it. For an advertisement to be effective its production and
placement must be based on a knowledge of the public and a skilled use of
the media.

A career in advertising is a difficult one. Good advertisers are in great
demand. Advertising agencies serve to organize complex advertising
campaigns. The effectiveness of advertising
campaigns is based on research into consumer
behavior and demographic analysis of the @
market area. Advertisers combine creativity in @/ g™ |
the production of the advertising messages with
canny scheduling and placement, so that the
messages are seen by, and will have an effect
on, the people advertisers most want to address.
Given a fixed budget, the advertiser faces a
basic choice: he can have his message seen or heard by many people fewer
times, or by fewer people many times.

86



COMPREHENSION CHECK

Ex. 2. Restore the word order in the questions and answer them.

1. Does advertising its point or not gain? 2. Why effective advertising
extremely important and necessary to a company's survival is? 3. What must
for an advertisement to be effective be done? 4. A career in advertising a
difficult one, isn’t it is? 5. Good advertisers in great demand, aren't they
are? 6. What do advertising agencies to do serve? 7. What the effectiveness
of advertising campaigns is based on? 8. What and why advertisers do com-
bine? 9. What budget the advertiser is given? 10. What choice does the
advertiser face?

Ex. 3. Agree or disagree with the following statements.

1. There is no dispute over the power of advertising to inform consumers
of what products are available. 2. Free market is a market in which prices
are not controlled or limited in any way. 3. Effective advertising is essential
to a company's survival. 4. Consumer is someone who buys and uses
products and services. 5. As soon as consumers know about a company's
product they are likely to buy it. 6. A career in advertising is an easy one.
7. Good advertisers are in good demand. 8. Advertising agencies serve to
organize advertising campaigns. 9. The effectiveness of advertising
campaigns is based on research into consumer private life. 10. Advertisers
have to be clever, careful, and not easily deceived, especially in business or
politics. 11. Advertisers are given a permanent budget. 12. Advertisers play
the fool with consumers.

Ex. 4. Translate the following words and phrases from Russian into
English:
pasHornacus, CIy>HTb, CIPOC, PEKIAMHOE AareHTCTBO, PacHpOCTPAHEHUE
JIOKHBIX CIIYXOB, HAYYHO€ HCCIICAOBAaHHC, YaCTHasA XWU3Hb, O6MaHI>IBaTI>,
nH(pOpPMHUPOBATh, TOTPEONUTEIH, UMEIOLMICS B PACHIOPSHKEHUH, CBOOOIHBIN
PBIHOK, [I€Ha, KOHTPOJINPOBATh, 3((EKTUBHBIH, CYIIECTBEHHBIN.

Ex. 5. Translate the following questions from Russian into English
and answer them.

1. Pexiama cosmaer cipoc Ha ToBapsl u ycayru? 2. UTto ecTs xopomias
pexnama? 3. Uto ecth mioxas pekiaama? 3. Bel kymure ToBap, eciam y HEro
wioxas peknama? 4. MoxxeT iu Xopomras pekiamMa yOeOuTb IMOKyIaTels
KYIUTh HEHYKHbIIT eMy ToBap?
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Ex. 6. Complete the following statements.
1. Effective advertising is ... . 2. Unless
consumers know ... . 3. For an advertisement to
be effective ... . 4. A career in advertising is ... .

5.Good advertisers are ... . 6. Advertising
agencies serve ... . 7.The effectiveness of
advertising campaigns is based on

8. Advertisers combine ... so that..

9. Advertisers are given ... . 10. Advertisers
face ...

JOB CAREER

Ex. 7. Choose one topic to speak about: a) effective advertising;
b) advertisers; c) advertising agencies and campaigns. Speak on the

topic “The effectiveness of advertising”.

Ex. 8. Write the correct word in each blank.

A dash (-) is shown for

each missing letter. Also, some letters in each word are given to help

you.

Come to sunny Spain! It is a country full of f-sc—n—t— —g and beautiful
scenery. The food is d-1- — — — — s. Wine is superb. However, the hotels
aren’t at all ex— — n ——v- and are cheaper than anywhere else in the world.
There are also shops full of b— —g— — ns. You can spend your time shopping
or you can simple relax on the one of Spain’s ex— — — — — nt beaches.
Whatever you do, you can be certain of a most en— — y—b— — holiday.

EX. 9. Match the extracts and the places they

have come from.

1. If you hear the fire bell, walk down the
stairs to the ground floor. Don’t use any of the
hotel lifts. Go quickly to the garden behind the
hotel.

A. ATV guide

2. Long Beach Hotel is the most comfortable
and modern hotel in town. Our rooms all have TV.
Our restaurant serves delicious local dishes.

B Some instructions

3. Last month was a record for Long Beach
Hotel. Almost two thousand people stayed there.
As a result, the hotel is now planning to build
more rooms.
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4. If you visit Lanu, stay in one of the hotels D. A newspaper
near the beach. Lanu itself is crowded and noisy| report
but the nearby beach is beautiful and quiet. Long
Beach Hotel is quite expensive, try the cheaper
hotels, which are comfortable and clean.

5. “The Perfect Holiday” is an interesting| E. A book review
account of the history of Long Beach Hotel is full
of fascinating stories.  Unfortunately the
photographs are only of average quality.

6. 6.50. p.m. Holiday report from Lanu. Tim| F. An advertisement
Deli visits the town of Lanu on the beautiful
island of Maniglod

Ex. 10. Choose two or three items from the following list and write a
short advertisement for each of them. Each advertisement must contain
a caption and a few lines of explanation underneath. Try to make it as
striking as possible.

a sports car a bottle of wine china

a freezer a chain of supermarkets a piece of clothing
a fountain pen office space for sale a travel agency

a luxury cruise | jewellery a lawnmower

a pair of shoes a vacuum cleaner a housing estate

Read just the captions to the rest of the group and see if they can
guess the products they are for. Then read the text. Do other people's
reactions give you ideas for revising your captions and explanations?

Text B
ADVERTISING, ITS COST AND ITS INFLUENCE

In criticism of advertising it has been argued that the consumer must pay
for the cost of advertising in the form of higher prices for goods; against this
point it is argued that advertising enables goods to be mass marketed,
thereby bringing prices down. It has been argued that the cost of major
advertising campaigns is such that few firms can afford them, thus helping
these firms to dominate the market; on the other hand, whereas smaller
firms may not be able to compete with larger ones at a national level, at the
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local level advertising enables them to hold their own. Finally, it has been
argued that advertisers exercise an undue influence over the regular contents
of the media they employ — the editorial stance of a newspaper or the
subject of a television show. In response it has been pointed out that such
influence is counteracted, at least in the case of financially strong media
firms, by the advertiser's reliance on the media to convey his messages; any
compromise of the integrity of a media firm might result in a smaller
audience for his advertising.

Vocabulary to the text:

to market ['ma:kit] — cOsiBaTH

thereby [ deo'bar] — Takum 06pazom

whereas [(h)wea'rez] — Torma Kax

to hold one’s own — coxpausaTh CBOM MO3UIMH

to exercise ['eksosaiz] — ucnosp3oBaTh

undue [an'dju:] — upe3mepHbIit

editorial stance [ edr'to:rial 'steen(t)s] — pemakTopckas mo3umus

to counteract [ kaunt(o)'reekt] — HeliTpann3zoBaTh

reliance [ri'laron(t)s] — 3aBHCHMOCTB

to convey [kan'ver] — cooOmaTh

contracting parties [kon'trektiy 'pa:tiz]— nqoroBapuBaroinecst CTOPOHBI

integrity [m'tegrati] — HEMPUKOCHOBEHHOCTh; LIEJIOCTHOCTh

to break [breik] — nmpepbiBaTh

to preserve [pri'za:v] one’s existence [1g'zist(a)n(t)s] — BBDKUTE

go without [gou wi'daut] — o6oiiTrch 6e3

Ex. 1. Restore the word order in the following questions and answer
them.

1. What the first point at issue in criticism of advertising is? 2. What the
is second matter of dispute in criticism of advertising? 3. What the third
subject of controversy in is criticism of advertising?

Ex. 2. Agree or disagree with the following statements. Use the
following prompts.

I fully agree with that. That’s more or less true, but...
That’s absolutely true. I don’t think it’s a good idea.
Quite right, I couldn’t agree more. | | don’t agree at all.

I’m all in favor of that. No way!
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1. The advertiser must pay for the cost of advertising.

2. Advertising enables goods to be mass marketed.

3. Advertising brings prices up.

4. The cost of major advertising campaigns is such that few firms can
have enough money to pay for them.

5. Advertising helps only very large companies to have power and
control over the market.

6. Smaller firms are not successful in comparison with larger ones at a
national level.

7. Advertising enables smaller firms to flourish at the local level.

8. Advertisers exercise an unreasonable influence over the editorial
stance of a newspaper.

9. Advertisers exercise an excessive influence over the subject of a
television show.

10. The advertiser's influence is neutralized by the advertiser's reliance
on the media to convey his messages.

11. The media are completely subject to the advertiser's ill will.

Ex. 3. Translate the following phrases from Russian into English.

PeKJ'IaMO,I[aTeJ‘IB, PBIHOK, B CpaBHCHUMU C, yI[a‘lHBIﬁ, Ha HallMOHaJIbHOM
YpOBHE, NPOLBETATH, paCl‘[pOCTpaHeHHLIﬁ B OTACJIBHBIX ME€CTaxX, BJIUAHHUC,
COO6].LI6HI/I€, BCCILICIIO, HO,Z[BJ'IaCTHLIﬁ, IJ1aTuTh, CTOUMOCTD, MaCCOBLII7I, 10~
BJICYb 3a 0060171, PCKIaMHasg KOMIIaHHUA, 3JI0M YMBICCII.

Ex. 4. Translate the following questions from Russian into English
and answer them.

1. ITotpeburens NOMKEH TUIATUTH 3a pexiaMmy? 2. Bam HpaBuTCs, KOT/Ia
¢meM npepbiBaeTcs pexitaMoii? 3. TeneBuneHue mpoxxuBeT 0e3 pexaamsl?
4. Bur Bepure pekname? 5. Kakol ToBap MOKeT 00OWTHCH 6€3 peKiaMbl?
6. CpencrBa MaccoBoii wuH(poOpManuu OCCCUIBHBI T€pen 370U BOJICH
pexnamonarens?

Ex. 5. Complete the following statements.

1. The consumer must pay ... . 2. Advertising enables ... . 3. Few firms
can afford ... . 4. Advertising helps large companies to dominate ... 5. Small
firms can't compete ... . 6. Advertising enables small firms ... 7. Advertisers
exercise ... . 8. The advertisers influence is counteracted by ... . 9. Any
compromise ... might... . 10. ... an agreement between two parties achieved
by both of them accepting less than they wanted at first.
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Ex. 6. Choose one topic to speak about advertising: a) its cost; b) its
influence. Retell the text “Advertising and its power”.

Ex. 7. How do advertisers spend their money? Where do they
advertise most? Look at the following table.

newspapers | 220m
magazines | 390m

posters [ 80m
TV [ 450m

radio [ 12m
cinema ‘ 45m

Write true (T) or false (F) for each of the following sentences ac-
cording to the information in the table above.

1. Advertisers spend the most money on television advertisements.

2. Advertisers spend the least money on radio advertisements.

3. Advertisers spend only eight million pounds on advertising by means
of posters.

4. Advertisers spend less money on advertising in newspapers than on
advertising in magazines.

5. Over twice as much money is spent on advertising on television than
on advertising in magazines.

6. Advertisers spend more money on TV advertisements than on adver-
tisements in newspapers, posters, radio and cinema all put together.

Ex. 8. Scan through the following text. Why do you think the
following text is entailed so? Speak on the factors you would take into
account if you advertised something.

How to advertise in five lessons

Work out what sort of people are most
likely to want your goods. Advertise where they

N = LA are most likely to see it — it is no use putting up
F Wi posters for £2000 mink coats in a slum nor
A ;{l advertising second-hand clothes in Vogue. You

don't advertise spanners in women's magazines,
symphonies in pop music papers nor perfumes in a motoring journal.
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When you have located your market and the papers many of them read,
you must catch their attention. You can do nothing until you have made
them stop turning over the pages and look at what you are saying. What will
take one person's eye will have no effect on another, so that one of the
adman's skills is knowing just what will pull up the group you want with a
jerk.

When you have possible customers looking at your advertisement you
start to play on their feelings, either through the pictures or the words.
Greed, envy, ambition, outdoing the Joneses, love of luxury, fear of ill
health or poverty, less work — all of these make people uneasy and in the
right frame of mind listen to what the advertiser has to say.

When you have their attention, tell them as briefly and as powerfully as
possible a few facts about your product — the best facts, of course. Don't tell
actual lies, or you may be in trouble with the law, but if you tell half-truths
in a vague enough way you can make people believe what you want to.
A repeated jingle or catch phrase will often make the name of your product
stick in people's memory.

Now you have people in a mood to buy your goods. Sit back and enjoy
your profits — and think of ways of advertising that will attract another
group to buy. Perhaps having aimed your first advertisement at men who
are already bald, you might start a new line of pictures to create a feeling of
fear — perhaps a large comb with a few hairs in it and “DANGER - are YOU
going bald?”

Ex. 9. Work in groups. You are a marketing team. Choose a product
and decide how you want to advertise it: which methods, which images,
where, which techniques you will use, which stages you’ll follow, etc.
When you have decided, write a brief report, saying what you have
chosen and why. Hand your report to another group. Read the other
group’s report and discuss whether you agree or disagree.

Ex. 10. Do you agree with the following statements? Discuss them
with a partner.

1. Advertising seems to occur everywhere you go along road sides, on
buses and tubes, in newspapers and television.

2. The world is run by advertisements. We live from one new product or
"phase" to another.

3. Advertisements make you go out and purchase a product, either
instantaneously or by planting a “seed” in your mind that you may act upon
later.
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4. The quality of the advertisement can depend on whether you purchase
the product or not. Television ads are often more elaborate and involve
visual stimulation, whilst radio ads are often more tacky and cheap.

5. Advertisements can influence a younger generation.

6. Advertisements that follow a story keep the viewer/potential
consumer hooked and keep the product in their mind.

7. Tobacco advertising is bad and banned on television in the UK.
Alcohol ads are allowed and are often very cleverly done. It is necessary to
ban alcohol advertising.

8. Advertisements can make you imagine that you are someone/or
something else.

9. Theme music to advert is often important, especially in car ads. It can
sell you the product and they are used both on radio and television.

10. On the whole, | think advertising is good. They are fun to watch,
informative, and often better than the television programs themselves.

Ex. 11. Choose one of the aspects of the topic “Advertising” and
write your own essay. The following list of words will help you.

ADVERTISING VOCABULARY

adman PEKJIaMHBIN areHT

advertising account 3aKa34uK PEKJIAMHOTO areHTCTBA; 3aKa3 Ha
pEeKIaMUpPOBaHUE YETO-THO0

advocacy ad Pa3bACHUTEIBHO-IIPOIIATaHIUCTCKAs PeKIaMa

aerial ad «HAIIIUCHU B HEOEY

billboard PEKJIAMHBIN IIUT

billing BBIPYUKa

bind in peKJiaMHas BCTaBKa, BIIUTHIH B )KypHAI peK-

JIaMHBIH MaTepuai, OObITHO
MPEACTABILIFOIIMN COOO0M WU collepiKalluii
OTPBIBHOM OJIaHK, OT/IEIEHHBIH mepdopanuei,
KOTOPBII HYXHO 3aIIOJIHUTB M OTOCIATH 10
roure

blow-in BJIO)KEHHAS peKJIaMa, PEKJIAMHBINA MaTepHal,
00BIYHO UMEIOIIHH (GOPMY OTKPBITKH HITH
OyKJIeTa, BIOXKEHHBIH MEXAy CTpaHUIIAMU
KypHaia
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brand

brand image
brand leader
brand loyalty
(brand-stretching)
classified ad
clatter

consumer goods
consumer market
consumer non-
durables/disposables

core brand
corporate image
corporate image ad
Cross-promote
deal-in smth.

direct mail / resident
mail ad

domestic ad

donut

drop in
filer
flight

follow-up ad
front-page ad

ToBap, (pabpuyHas, ToproBas Mapka
(dbupMeHHOE Ha3BaHHUE, KOTOPOE OTPaXKALT CaM
JIyX IPOYKIIUH

ABTOPUTET/UMHUIK TOPTOBOIT MapKu

TOBap, MOJIb3YIOLUIMNCS HANOOJIBIINM CIIPOCOM
NIPUBEP)KEHHOCTH ITOKYNATes ONpPeAeIeHHOM
rpyIIe TOBapoB

pyOpHuuHas pexinama

OyKe., MEIIaloIye CIOKEThL. Macca pexiam-
HBIX M HHPOPMALIOHHBIX CIOXKETOB,
nepeaaBacMbIX B KOPOTKHE IPOMEXKYTKH
BpPEMEHH, IPUYeM KaXKIbIi U3 HUX
COpEBHYyeTCS 32 BHUIMaHUE CIIyIIaTelsl WK
3pHTEs.

MOTPEeOUTETHCKIE TOBAPHI

PBIHOK ITOTPEOUTENBECKUX TOBAPOB

TOBapbl KPATKOBPEMEHHOTO HCIIOJIB30BaAHHS
(IpOI0BONBCTBEHHBIE TOBAPHI,
MpOXIaAUTECIbHBIC HAIIUTKH, FaSeTLI)
OCHOBHOM NPOIYKT HUPMEI

HpencTaBlIeHUE O TOBape

NPECTIKHAS peKIama

KOMOWHHPOBaHHOE CTUMYJIUPOBaHUE COBITA
TOProBaTh ONpPEACICHHBIMH TOBAPaMH B OII-
peneseHHol chepe IPOU3BOACTBA

psaMas mo4YToBasd peKjiamMa

BHYTPEHHSS peKJiama

«COHABUY» pekiama. [IpenBapurensHo 3amm-
CaHHBINA POJIMK TeJle- U paAHOPEKIIaMBbl,
BHYTPH KOTOPOTO 3aPE3ePBUPOBAHO ITyCTOE
MECTO ISl BCTaBKH CIIELIMATIbHOTO
PEKIIaMHOTO COOOIICHUS

BCTaBKa MECTHOM peKiiaMbl

peKiaMHasi JINCTOBKa

JUIUTEIBHOCTD OJIHOTO U3 EPUO0B
peKJIaMHON KaMIIaHUU

MTOBTOpHAS peKiIaMa

pekiiama Ha epBOii CTpaHULE
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full-page ad

generic ad
generic name
illuminated signs
illustrative ad
jingle

junk mail

launch
low-pressure ad
market research

marketing

media mix

ooh (out-of-home)

own brand
pos (point-of sale) ad
prime-time ad

promotion

proprietary name
qualitative market
research

00BsBICHUE Pa3MEPOM C Ta3eTHYI0/
KYPHAIBHYIO TT0JIOCY
pekjiaMa TuIa ToBapa
YCJIOBHOE Ha3BaHUE OJHOTHITHBIX U3/IENI
CBETOBas peKIaMa
n300pasuTeNnbHas pekiaaMa
PEeKJIaMHBIH TUMH, KYIUIET
MakyJIaTypHas nodra (pexiaMa)
BEIITYCK TOBapa Ha PHIHOK
HEHaBsI34UMBas peKjaMa

HCCIIeI0BaHUE KOHBIOHKTYPHI PBIHKA, TO
€CTh COOTHOIICHHS CIIPOCa U MPEATIOKECHHS

IpoIiecc, HANpaBICHHBIH Ha TOKYMaTels,
4TOOBI TOT, B CBOIO OYepe/ib, IIPHOOpPEN TOBap
omnpeneneHHol Gupmel. Crozia BXOST pa3HOTO
poJia MCCIIEOBaHUSI M aHAIN3 PbIHKA, MOUCK
MOTEHUMAJbHBIX TIOKyNaTeled W KaHajoB
cOBITA.
COYETaHHE CPEACTB MacCOBON MH(OpMAINH,
HCTIONB3YEMBIX B PEKIIAMHON KaMITaHUH
TEPMHH, ACTIOJIB3yEMBI B OTHOLIICHUN TaKUX
CPEICTB PacIpOCTPAaHEHHUS pEKIIaMbl, KOTOPHIE
JTOJDKHBI OBITH BHTHBI BHE JOMa, HO HEZOCTYII-
HEI B JIOM€
MapKa TOPTOBOTO TIOCPEIHHUKA
pekjiaMa Ha MecTe IpoJaK

pexiiaMa B MUKOBOE BpeMsi. DupHoe
Bpemsi paauo u TB, B koTopoe ayauropus
ciyuaTenei u 3puTene saBisercs
MaKCHMaJIbHOM 110 CPaBHEHHIO C JIPYTUMHU
nepuojgamu cyTok Ha TB 3t0 20:00-23:00 ¢
MOHEeAETBHAKA 110 ¢y060Ty 1 19:00-23:00 B
BOCKpPECEHbBE

cojelicTBre cObITY ToBapa. Kak mpasuiio,
OCHOBHBIM HHCTPYMEHTOM TPOIBHKCHUS
TOBapa SIBIISETCS peKiiama.
NaTeHTOBaHHOE, (PUPMEHHOE Ha3BaHHE
KaueCTBEHHOE MapKETHHIOBOE UCCIIEIOBAaHUE
(anayu3 crpoca Ha OnpeIeNICHHbIH TOBap)
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quantitative market
research

sampling

spot

taking product
downmarket
teaser

transit ad
two-page ad

KOJINYECTBEHHOE MAPKETHHIOBOE
ucciaeo0BaHNe (OLEHKA YHCICHHOCTH
MOKyIaTesel onpeneneHHoro ToBapa)
pacrpocTpaHeHue 00pa3LoB TOBapa

KOpOTKas peKJlaMHas BCTaBKa B Tenedpupe
yIlellIeBIeHUE U3BECTHBIX TOPTOBBIX MapoK

IO LIEHE ¢ TOCNeAyIoIIel noTepeit pemyTanuu
"mpuMaHKa", MpeJBECTHUK OOJIBIION peK-
JIAMHOM KaMITaHWHU: HHTPHUTYIOIINE MIPEAIIONKE-
HUSI, COAEPIKAIINE YacTh HH(POPMAIUHN IS
BO30YXKIEHIS HHTEpeca

peKJiaMa B TOPOACKOM TPaHCIOPTE

peKJiaMa Ha pa3BoOpOTe
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GLOSSARY
A

a shot in the arm — crumynupoBanue, MOAAEPKKA, YIyUIICHUE
abroad [2'bro:d] — 3a rpanuueit

abundance [s'bandan(t)s] — u3o0unue; U30bITOK

account for — gaBate oT4eT; OOBACHATE; BHIYKUCIIATE; COCTABIISATH
accounting [o'kaunty] — oTuéTHOCTH; BemeHHEe OYXTaNTEPCKHX KHHUT
additional costs — momoIHUTEIBHBIE PACX OB

adjust [o'dzast] — koppekTHpOBaTh, YCTAHABIMBATE (CYMMY)

annual ['&@njusl] — exeromHslii; roAMYHBIN, FOAOBOM

appliance [o'plaron(t)s] — npubop; nprucnocobieHUe, YCTPOHCTBO
artificially — uckyccrBerno

assets ['esets] — akTuB(bl); cpeACTBa; MMYILECTBO; (DOH/IBI; KATUTAI
at the expense of — 3a cuer (koro-i., 4ero-i.)

B

balance of payments — ruaTéxubiii 6axaHc
behavior [brhervjor] — moBenerme

billboard ['bilbo:d] — pexnamusrit mpT

borrower ['borous] — 3aémimuk; Gepymwii B3aiMbI
borrowing ['boroury] — ccyna; 3aéM; KpenuT
branch [bra:nff] — oTpacins, noapasznenenne

break [breik] — npepriBaTh

C

canny ['ka&ni] — ocTopoXHbIH, OCMOTPUTEIBHBIN; XUTPHIit
cash [keef] — HamuHBIC TEHBTH

cash flow ['ka[ flou] — qBrKeHHE NEHEKHON HAMYHOCTH
charge [ffa:d3] — HasHauaTk, 3aMpaIINBATE [ICHY

charities ['ffeeritiz]— 6marorsopuTesnbHbIe gea

circulation [ s3:kja'lerf(s)n] — Tupax

coal — (kameHHBIiT) yroyib

commaodity [ka'modati] — ToBap, MPOAYKT AJIS IPOAAKHU
compete [Kom'pi:t] (with) — copeBHOBaTBCH (C)
composition [ kompa'zif(s)n] — coctas
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conduct (business) [kan'dakt] — BecTn, pykoBoauTh; IPOBOIUTH

consume [kan'sju:m] — Tpatutk (aeHBIH); TOTPEOIATH

consumption [kan'sam(p)f(s)n] — motpebdieHme

contracting parties [kon'treektiy 'pa:tiz]- norosapuaromecs: CTOPOHbI

convey [kan'ver] — coobiaTs

costly ['kostli] — moporo#i, oporocrosiiuit

counteract [ kaunt(s)'reekt] — neiirpanusosars

creativity [krr'ertivati] — TBopuecTBO

currency ['kar(a)n(t)si] —nenexHoe oOpalieHue, IeHbIH, BAIOTa

current account — Tekyui c4€T

customer ['kastomo] — mokymaTens; MOTPeOUTEIh; 3aKa3UUK; KIUEHT

customize ['kastomaiz] - MoaudUIMpPOBATH B COOTBETCTBHUU C
TpeGOBaHUAMH 3aKa34UKa

cut wages — cHIKaTh 3apaboTHYIO ILIaTy

D

deal with — umeTs nemno ¢, 3aHUMaTHCH

debt [det] — monr

decision [dr's13n] — perierne (caenaTs 94TO-11.) ; YPETryIUpOBaHHE
decrease [dr'kri:S] — ymeHbIIaTECS, YOBIBATh, COKPAIIATHCS
designation [ dezig'netf(s)n] — o603HaueHMe, Ha3BIBAHUE, YKA3AHUE
deteriorate [dr'tiorioreit] — mopruTbes

dip into — 3anycTuTh pyKy (B KONUIKY, OAHKOBCKUH CUET U T. II.)
direct [dr'rekt] — nanpaBnsiTh

distribution [, distri'bju:f(e)n] — pacupenenenue; pagada

domestic [do'mestik] — BHyTpeHHNIT; HaXOMSIIIMICS B Ipenenax CTPaHbl
domestic trade — ToproBist BHyTpH CTpaHbI

due to — Omarogaps; BCICACTBHE; B pe3ysIbTaTe; H3-3a

E

earn [3:n] — 3apabatsIBaTh

earnings ['s:nigz] — npuGHLIH

editorial stance [ edr'to:rial 'steen(t)s] — pemakTopckas mo3umus

efficient [1'fif(o)nt] — nelicTBeHHBIH, pe3yTbTaTUBHBIN, 23 EKTHBHBIH

eligible (for) — romubI, TPUroHBIA, KETATENHHBIN, TOAXOISIIHN,
IIPUEMIIEMBIH

employment [im'ploimant] — ciryx6a; 3ausTHe; paboTa (0 HaiiMy)
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ensure [In'[ua] — rapaHTHPOBaTh, 0OECIICUNBATH

enterprise ['entopraiz] — (mpomsiiuieHHO) peanpusTe ((habpuka,
3aBOj) ; hUpMa, KOMITaHHs

equal ['i:kwal] — paBHsATBCS, OBITH PaBHBIM

equilibrium [ i:kwr'libriam] — paBHoBecue, Gananc

essentially [r'senf(s)li] — B BblCHICH CTeHeHH; Ype3BBIYAIHO; TII0
CYIIECTBY fefa

establish [1s'teeblif] — ycranasnusats

evaluate [1'veeljuert] — orieHuBaTh; ycTaHaBIMBATH CTOUMOCTh

excel [1k'sel] — ommuaThCs, BRIIENATHCS; IPEBOCXOIUTD, IPEBBIIATE

excessive [1k'sesiv] — upe3mepHbIit

execute [‘eksikju:t] — ocymecTBasTh

exercise [‘eksosaiz] — ucnons3oBath

expenses [1k'spen(t)siz] — pacxopl, H3AEPKKH

expose (to) [1k'spauz] — moaBeprath (OMACHOCTH; BO3ACHCTBHUIO)

externalities — Baemraue 3G exThl, IKCTEPHATHN

F

face value — HapuuarenpHas eHa, HOMUHAJIBHAS. CTOMMOCTb
fail [ferl] — morepniets Heymauy; He HMETH ycIexa

failure ['ferljo] — Heynaua, Heycnex, nmposain

flourish ['flaryf] — mponserars

flow of funds — puHaHCOBBII TTOTOK, MOTOK (JIEHEMKHBIX) CPEICTB
fluctuation [ flakfu'erf(a)n] — xonebanue

foodstuffs ['fu:dstaf] — mpogoBonbcTBHE, MPOAYKTHI MHUTAHUS
forceless ['fo:slos] — GeccumpHbIit

forecast ['fo:ka:st] — npeackasanue; nporHo3, NPOrHO3UPOBAHUE
foreign ['forin] trade — BHELIHSAS TOProBIIs

foreign currencies — nHocTpaHHas BajgrOTa

G
go without [gou wr'daut]- oGoiiTrcs Ge3

goods and services — ToBapbl U YCIyrH
gross domestic product — BaioBoi BHyTpeHHHH MpoaykT, BBII
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H

hoarding ['ho:diy] — pexnamublii myT
hold one’s own — coxpansTh cBOM MO3UIUU
household ['haushauld] — (momarisee) x03s1#icTBO; ABOP, AOM

i.e. (id est) — To ecthb

idle ['aidl] — nepaboraromuuii, HEUCIIOAB3YEMBIM, HE3AHATHIN
implement ['tmplimoant] — BBIIOIHATE, OCYILECTBIIATE

in response [r'spon(t)s] — B orBeT

income ['mkam] — moxon, npuxo, MPUOBLIB; 3apabOTOK

increase [1n'kri:S] — Bo3pacTath, yBEIHMINBATHCS; PACTH; YCHIUBATHCS
influence ['influan(t)s] — Bnusiaue, Bo3neiicTBue

installment [in'sto:Imont] — ouepeanoii B3HOC

insurance [in'fuar(e)n(t)s] — crpaxoBanue

integrity [in'tegroti] — HeMPUKOCHOBEHHOCTb; LIETIOCTHOCTD
interaction [ intor'ek((s)n] — B3aumoneiicteie

interest rate — ctaBka NpoLEHTa, CCYAHBIN MPOLIEHT

intrusive [m'tru:siv] — Ha30M/IMBBIM, HABA3UHUBBIN

issue, n ['Jfu:] — BeIycK (TPOAYKINK) ; M3AaHHUE ([TEIATHOM TPOTYKITHHN)
issue, v ['1fu:] — BeIlyCcKaTh, M31aBaTh; IIyCKaTh B OOpalieHue

item ['artom] — oTmensHEBIH IpeaMeT

K
keep track of — nepxate B mosne 3peHus
L

layoff — yBonbHEHHE H3-32 OTCYTCTBUS PabOTHI, BPDEMEHHOE YBOJIbHEHHE
lender ['lends] — 3auMonaser, KpeauTop; PpOCTOBIIUK

likewise ['latkwaiz] — taxxe; 6oiee Toro

loan [laun] — 3aém, ccyna

loss [loS] — y6bITOK, yiepd, motepst

lump sum — eaMHOBPEMEHHO BHITIAYMBAEMAas CyMMa
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M

make a profit — mony4aTs TpuOHLTH

make decisions — mpUHUMATH PEIICHUSI

make money — 3apabatsiBaTh, "1eaaTh" ACHBIH

manage ['manid3] — pyKOBOIUTH, yIIPABISTh, 3aBEI0BATH;
manufacture [ manju‘fekys] — npor3BoaKUTH, H3TOTOBISITH

market ['ma:kit] — cGriBaTh

maturity [mo'ffusrati] — momorrearIMiA, HacTaBIIKI CPOK TUIATEKA
measure ['me3a] — Mepa; eTUHAIIA H3MEPEHHS

merchandise ['ms:f{(s)ndaiz] — ToBaps

merit ['merit] — 3aciy>uBaTh, ObITH JOCTOMHBIM (YET0-I1.)

misleading [mis'li:dim] — o6MaHuuBBIi

monetary policy — neHexHas/KpeJuTHO-ACHEKHAs/ BATIOTHAS TIOJTUTHKA
money supply — aeHexHast Macca [Koau4ecTBO AcHer] (B 00paIleHIH)

N

net trade — gucTHIN 06HEM TOPTOBIH
numerous ['nju:m(9)ras] — MHOrOYHCIICHHBIN, MHOXKECTBEHHBIH

o

obsolete ['obs(o)li:t] — ycrapesrumit

outsourcing ['aut So:Sm] — mOpuUBIEUYEHHE BHEIIHUX PECYPCOB IS
peleHnst COOCTBEHHBIX MPOOIIEM

overall ['suvora:l] — mosHeIA, 06K, OT HaYasa 10 KOHIA

overheat [, auva'hi:t] — pa3BuBaThCs CNUIIKOM OBICTPBIMH TEMITAMH

P

pander ['p&nds] — noTBOpcTBOBATH

pay off — pacruiaunBaThCs CIIOJIHA; PACCYUTHIBATHCS C KEM-IL.;
TTOKPHIBATH (JIOJT)

payment ['permont] — ruraTéx; B3HOC, OIUIaTa

per unit — B OTHOCHUTENBHBIX SAMHHUIAX

performance [pa'fo:man(t)s] — ucronHenue, BHIMOIHCHUE

persuade [pa'swerd] — y6eauts

pervasive [pa'veisiv] — Bcrony NpOHUKAOLINiT
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placement ['plersmoant] — pasmeinenne

plummet ['plamit] — pe3ko nagate

poster ['pausts] — miakat, adumra

preserve [pri'zs:v] one’s existence [1g'zist(o)n(t)s] — BeoKUTH
primarily [prar'mer(s)li] — rnaBubIM 06pazom

private ownership ['pramvit ‘aunafip] — yactHas cOGCTBEHHOCTb
prize fighter — Gokcep, KOTOpBIit ObeTCs 3a ACHBIU

produce ['prodju:s] — IpOM3BOIUTE, BBITYCKATH; H3TOTOBIISATD
proffer — mpemarars

profit ['profit] — mpuGsLIB, MOXO0I

prosper ['prospa] — npeycreBaTh, IPOIBETATH

provide (with) [pro'vaid] — cHaGxaTh; 10CTABIATH; OGECHIEUHBATH
pursue [pa'sju:] — mpecnenoBath (KOro-ii.) ; THaTbCS, GekKaTh

R

raise money [reiz] — noObIBaTh AE€HBIM, 3AaHUMATh JICHBIH

raise the price [reiz] — nogauMars (1ieHy)

raw materials — ceipbe

real estate — HeIBIXUMOCTE

recession [11'sef(o)n] — peneccus, crax

redemption value [ri'dempf(a)n 'veelju:] — BeIKynHas CTOUMOCTb

refusal [rr'fju:z(e)l] — otkas, HenpuusTHE

reliance [rr'laran(t)s] — 3aBucuMocTb

rely (on) — HagesTbCs, noaraTbCs (Ha 4TO-11.)

repayment — yruiara, BO3MeII€HUE, BO3HATPAKICHHE

research [ri's3:{f] — uccnenosanue

respond (to) — pearuposats (Ha)

retaliate [rr'teeliert] — orBeuats (Ha arpeccuro, 0OUAY U T. I1.) ; MCTUTh

retirement [ri'taromont] — BBIXO B OTCTaBKY; YXOJI Ha IIEHCHIO

return [ri'ts:n] — oTmaya, BO3BpaT; BO3MEIIEHHE

revenue ['rev(s)nju:] — moxo1; BEIpydKa

reward, n [rI'wo:d] — neHexxHOE BO3HArpaXkIeHHE, IPEMHUS

reward, v [r'wo:d] — HarpaxxaaTh, JaBaTh HAIPaay WU ICHEKHOE
BO3HArPaK/ICHUE

run out (of) — koHuatecs, UccAKaTh
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safety ['serftr] — Oe3omacHoCTh

sag [s&g] — nagenue ueH

scarce [skeas] — orpannueHHbII

schedule ['fedju:1] — mianupoBath

segment ['segmant] — cextop

shareholder ['fes houlds] — akmronep; ma#muk, Biagenen aKuit

sign a contract — moamucaTh KOHTPAKT

single entity — exuHoe nemoe

skilled [skild] — nckycHbrit, KBaTHpUITHPOBAHHBIH

slow down — 3amemsiTs

sole-proprietorship — HHANBHAYATbHOE YACTHOE MPEAIPUITHE

spare parts — 3amacHble A€TaJH, 3alIaCHbIC YaCTH

speed up — yckopsTh

spend [spend] — Tpatuth, pacxomoBath (Ha 4TO-I1.)

spending habits — motpedurenbckue MPUBBIYKH

spot [spot] — mecTo

statement ['steitmont] — otuér; Gananc

steel [sti:l] — cramb

Stocks — akIMOHEPHBIN KAaIIMTAJ;, OCHOBHOMN KallKTaIl; (OHIbI

subliminal advertising [sab'limin(a)l] — peknama, ocHoBaHHas Ha
BHYIIICHAH

subtract [sob'treekt] — BerumraTh

sufficient [so'fif(o)nt] — mocTarouHbIit; 060CHOBAHHBIN

supplement ['saplimant] — npunoxenue

T

take on losses — mpuHATH yOBITKH

tally ['teelr] — uTorosoe uwmcio, uror

tangible ['teendzabl] — BemecTBeH b, MaTepHaTbHbIH, peaTbHbIH
taxation [teek'serf(o)n] — HamOrO0O6IOKEHIE

techniques [tek'ni:ks] — TeXHHUECKHE TIPUEMBI

thereby [ dea'bar] — Takum o6pazom

thing of naught [no:t] — HenyxxHas Berb

timber ['timba] — necomartepuainsl; cTpoeBoii ec; ApeBecHHa

to a lesser extent — B MeHbIIIeH CTENEHN

trade [trerd] — Toprosisi; KOMMepUecKas JeATEIbHOCT
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trade barriers — Toproseie Gapbepbl, TOPrOBBIE OTPAHHYEHUS
treaty ['tri:ti] — moroBop, cornarieHue, KOHBEHIUS
tuition [t(j)u'tf(e)n] — mnaTa 3a 06yueHue

U

undue [an'dju:] — upe3mepHsIit

unemployment [ antm'plormant] — Ge3paGoTuiia

unit price — nena 3a eauuuIly Tosapa (3a 1 kr, 1 GyHT, 3a MITYKY U T. IL.)
utilization [ ju:tilar'zerf(e)n] — ucmonb3oBanwme, ynotpebicHume

\Y

value ['v&lju:] — neHHOCTh; BasKHOCTD
vanity ['veensti] — Tuiecnasue
violate ['varolert] — Hapymats, nonupars, npecTynaTh

w

ware [wes] — ToBap

warehouse ['weshaus] — ToBapmbIit ckiag

wear and tear — U3HOC; aMOPTH3aIHs; U3HAIIINBAHUE
whereas [(h)weo'rez] — Torma xak

Y

yield [ji:1d] — npuObIb, H0X0x (OT PUHAHCOBOM AEATEIBHOCTH, OT
cOopa HaJIOTOB H T. 11.)
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